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	Quiz

	Instructions: 
1. Print out these questions and obtain a copy of the DVD from the LSC Service desk.
1. Watch the video and write the answers to the questions on the answer sheet that you printed. 
1. WHEN YOU COMPLETE THIS QUIZ PLEASE RETURN THE COMPLETED ANSWER SHEET TO THE LSC SERVICE DESK.

	Summary:
 In "The Persuaders," a 90-minute documentary, media and culture critic Douglas Rushkoff examines how changes in marketing practices are influencing U.S. culture and politics. The first part of the film looks at how advertisers are trying to break through the clutter that they have created, looking for new ways to reach potential consumers. It also looks at how the terrain has shifted -- from a time when there were real differences between products, and the job of advertising was to highlight what the product did, to the current situation where often the only real difference between items is their image, and the emphasis of advertising is on what the product means. This new marketing trend, in which marketers invite consumers to buy into an identity rather than simply purchase a product, is aptly illustrated by an in-depth look at the creation of an identity for Delta's new low-cost air carrier, Song. The second part of "The Persuaders" looks at how these new marketing techniques are being applied to politics. A profile of Republican political strategist, Frank Luntz, asks whether changing language according to focus group preferences clarifies or clouds the issues.


	Vocabulary: 
Bombard (Verb) – If you bombard someone with something, you make them face a great deal of it. For example, if you bombard them with questions or criticism, you keep asking them a lot of questions or you keep criticizing them.
Ex) You cannot walk down the street without being bombarded with advertisements.

Clutter (Noun) – a state or condition of confusion
Ex) The streets after the World War was a clutter of rubble and collapsed buildings 

Focus Group (Noun) – a representative group of people questioned together about their opinions on political issues, consumer products, etc.
Ex) After the focus group gave the resolution an unequivocal thumbs down, the producers went back and re-shot the final scene.


	Questions to Answer:

	1. What is the problem for advertisers when creating a new method of advertisement?

	Answer the question here: 
	


	1. Why did Naomi Klein say consumers are like roaches?

	Answer the question here: 





	1. According to Kevin Roberts, what are –er words?

	Answer the question here: 
 


	1. What is a new approach of marketing that came up in early 1990’s?

	Answer the question here: 

	

	1. What is another role brand managers have a responsibility over today? 

	Answer the question here: 
	







	1. How much did Saatchi and Saatchi lose when it broke up with its partner company? 

	Answer the question here: 



	1. Kevin Roberts says: You can build _______ as long as you believe in _____   _.

	Answer the question here: 



	1. When consumers started to avoid advertisements, what new way of advertising was introduced?

	Answer the question here:
	


	1. What is the next stage of advertising according to Douglas Rushkoff?

	Answer the question here: 



	1. Who is Clotaire Rapaille?

	Answer the question here: 



	1.  What is the relationship between autism and advertising?

	Answer the question here:     
	


	1. When Rapaille says “I don’t believe what people are saying”, what does he mean?

	Answer the question here: 



	1. What is Axiom?

	Answer the question here:
             




	1. What do you think about the brand, Song? Did they do well in their advertising? Why or why not?

	Answer the question here:
            




	1. Why do you think listening is important in the persuasion process?

	Answer the question here:




	1. Do you think altering words works for a persuasion in your language as Frank Luntz did in the video? Give an example. 

	Answer the question here: 





	1. Do you like the way people in the business embed advertisements in our subconscious? Why or why not?

	Answer the question here: 





	1. Who was the scholar that attract your interest? Why or why not?

	Answer the question here: 
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