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in memoriam 
J. Owen Cherrington, a professor in the School of Accountancy and Information 
Systems, died 2 April 2005 after battling a cancerous brain tumor for more 
than two years. He is survived by his wife, Kristin, and their six children.

 Cherrington earned his BS in economics from BYU in 1968. He earned his 
MBA in 1971 and his PhD in 1972 with emphases in accounting and informa-
tion systems, both from the University of Minnesota.

A passion for teaching brought Cherrington to the Marriott School, where 
he contributed greatly to students’ educational opportunities. He founded and 
directed the Rollins eBusiness Center. He also helped develop the information 
systems program for the School of Accountancy and Information Systems.

Cherrington was an avid runner who completed many marathons. He es-
pecially enjoyed participating in sports with his family. He also liked working 
in his gardens, orchards, and with beehives.

“Owen was a great teacher who influenced the lives of literally thousands of 
students,” says Dean Ned C. Hill. “He was one of those yeoman faculty members 
whose devotion to the Marriott School and Brigham Young University was tena-
cious—always doing whatever the job required and never asking how it would 
benefit him. He was a dear friend to all of us and will be greatly missed.” 
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recent survey of Marriott School 
graduates indicates that you may 
very well be among the busi-

est and most productive business school 
graduates on the planet. The online sur-
vey, conducted by a team of graduate and 
undergraduate students, revealed some 
surprising statistics about the number of 
hours worked, average salaries, family size, 
and the amount of community and church 
service rendered.

Nearly 40 percent of the three thousand 
randomly selected alumni responded to 
the survey. This is a telling figure given the 
hectic pace most of you maintain. 

According to the 2005 survey, 73 percent 
of Marriott School graduates work more 
than 41 hours a week. More than half spend 

at least six hours a week performing church 
or community service. And, nearly 20 per-
cent own a significant portion of a business.

Some other interesting findings show 
that most graduates are married, have three 
or more children, and live west of the 
Mississippi. The median annual household 
income for all Marriott School graduates is 
about $90,000.

Yet despite the many hours spent work-
ing, serving, and raising children, many of 
you stay connected to the school—read-
ing the alumni magazine, serving on an 
advisory board, giving an annual donation, 
mentoring students, and working with the 
BYU Management Society. All of these 
efforts help build the school and contribute 
to the development of leaders with great 
capacity and faith.

The primary purpose of the alumni study, 
however, was to determine how we can bet-
ter connect with you and how to provide the 
right mix of alumni services and support. We 
learned a lot from your responses. 

First, we learned that we can strengthen 
the student experience by offering more 
opportunities for student leadership, extra-
curricular activities, and faculty interac-
tion. These activities are among those most 
likely to strengthen the school’s sense of 
community.

Second, you said we could do more to 
facilitate student and alumni interaction. 

Many of you indicated a desire to help: par-
ticularly if it could be done remotely—over 
the phone or Internet. Currently about 
eight hundred alumni mentor undergradu-
ate students each year, but more alumni 
mentors are needed, particularly those with 
experience in information systems and 
international business.

Third, many of you said you’d like to 
hear more about how to use the school’s 
online networking database, earning con-
tinuing professional education credit, and 
news from the school.

We are committed to a process of con-
tinuous improvement and welcome your 
input. Look for more communication and 
opportunities to connect with the school 
as we strive to improve your experience as 
an alum.

Most of all, thank you for your continu-
ing interest in the school. This is a divinely 
inspired institution different from all other 
schools of management. Its impact contin-
ues to spread as graduates cast their light 
across the world.

 
Sincerely,

Joseph D. Ogden
Assistant Dean 
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We’re Listening
by joseph d. ogden



Your Contributions in Action
the corporate climb

student-initiated fundraiser is  
reaching new heights at the 
Marriott School. The second 

annual Corporate Climb, held 26 March 
2005, helped raise more than $12,000 for the 
school’s annual fund. Participants sprinted 
up stairs and raced around corners—but 
not because they were late for class.

The Corporate Climb is an athletic com-
petition designed to raise money for the 
Marriott School’s Annual Fund. Students, 
faculty, and administrators run, and some-
times limp, up the Tanner Building’s four-
teen flights of stairs and then return to the 
first floor, creating a loop. Runners can 
participate in a sixteen-, seven-, or three-
lap race, individually or in relay teams.

“Having an event that highlights the 
Annual Fund gets students thinking about 
giving back,” says Aaron Smyth, a junior 
majoring in accounting. “Also, it’s an oppor-
tunity to spend casual time with professors 
and other faculty that you may not hang 
out with on a regular basis.”

More than eighty-five people ran in 
this year’s Corporate Climb. Individual 
runners donated $15 to the Annual Fund. 
Relay team members donated $10. Others 
paid $5 to sponsor a runner or team. All 
student contributions were matched 5-to-1 
by friends of the university.

 Many students sponsor their favorite 
professors. “We’ve found that students love 
to see a professor sweat,” says James Clarke, 
graduate student council president.

The Marriott School’s Corporate Climb 
parallels a new trend in athletic compe-

tition—stair climbing. The Empire State 
Building, Sears Tower, and Aon Tower all host 
stair-climbing events. But runners have long 
recognized the physical benefits of stairs.

“I’ve run stairs for training purposes 
before, but doing them in a racing situa-
tion is definitely a different kind of rush,” 
Smyth says. “The Tanner Building stairs 
now hold more special memories than just 
going to class.”

Because stair climbing raises the heart-
rate faster than any other cardiovascu-
lar activity, even the physically fit found 
the climb challenging. “Running stairs is 
hard because you have no time to relax,” 
says Brian Spilker, an accounting profes-
sor who ran in the Corporate Climb and 
also recently completed a half-marathon. 
“You’re either going up or going down.”

One hundred percent of entry fees and 
sponsorships for the Corporate Climb went 
to the Marriott School Annual Fund. The 
money strengthens graduate and under-
graduate programs by funding student 
research, supporting career placement, and 
providing scholarships and grants.

For Clarke, Corporate Climb’s success 
isn’t measured just in dollars. The goal is to 
help students develop a habit of giving and 
to build camaraderie.

“If students come away with a good 
feeling about having given to the school, 
then we’ve been a success,” he says.

For more information on giving to the 
Annual Fund, contact Ron Seamons at 801-
422-3801 or ron_seamons@byu.edu.

“It’s an opportunity to spend casual time with 

professors and other faculty that you may not 

hang out with on a regular basis.” 
—Aaron Smyth, Corporate Climb participant 

Above: These Corporate Climb runners broke out some old-
school BYU gear for race day. Many dressed up for the event to 
win costume prizes. Costumes ranged from green visors, left, 
and Superman t-shirts to graduation caps and gowns. Far left: 
Dean Ned C. Hill finishes in record time.
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n finance there’s a well-known 
problem called the principal-
agent conflict. The conflict arises 
when managers and owners of a 

firm have different incentives. When that 
happens, managers may make decisions 
that benefit themselves at the expense of 
owners. To minimize this problem, owners 
attempt—often unsuccessfully—to devise 
compensation schemes that align the inter-
ests of managers with those of owners.

This problem is presented in Matthew 
25 in the parable of the talents. Before 
departing on a journey, a man called his 
servants together and gave to each, accord-
ing to his ability, a number of talents. Then, 
after a long absence, the man returned and 
settled his accounts, rewarding each servant 
according to how they used the talents.

An important key to understanding 
this parable is in the first line. It reads, 
with my emphasis and interpretation: “For 
the kingdom of heaven (not an earthly 
kingdom, but the kingdom of heaven) is 
as a man (the Lord) travelling into a far 
country, who called his own servants (not 
the servants of another household, but His 
own servants, servants who had agreed to 
abide by the rules of His kingdom), and 
delivered unto them his goods (not their 
own goods and not the goods of another 
master, but the goods of the Lord of the 

kingdom of heaven).” As members of the 
Lord’s Church, or earthly kingdom, we 
aspire to become members of His heavenly 
kingdom. He has given us His goods to 
enable us to make that transition. How we 
deal with those goods will determine how 
successful we become.

For that reason, I want to speak about 
the importance of using the Lord’s goods 
wisely. Later in the parable those goods 
are called talents, which we often associate 
with money, aptitude, or ability. However, 
I prefer the phrase “the Lord’s goods” 
because it implies accountability on our 
part for the way we use what really belongs 
to the Lord.

I will talk specifically about money and 
service, but I acknowledge that there are 
many other illustrations of what I have to 
say. I strongly believe the goods the Lord 
gave His servants in the parable were spiri-
tual gifts to help them develop attributes 
of Deity. We can observe much about a 
person’s feelings for spiritual gifts by his or 
her approach toward money and service. 

A few years ago, I was at the Provo 
Temple when the thought occurred to me 
that I should offer my students a choice of 
finals. One alternative was for them to take 
the regular final, dealing with issues we had 
discussed that semester. The test would be 
a comprehensive, take-home, open-book, 

open-note, but closed-neighbor experi-
ence. Students from earlier semesters had 
taken from four to twelve hours to com-
plete this final, which would account for 50 
percent of their grade.

The alternative final would allow stu-
dents to keep the grades they had earned 
to that point in the semester. To keep their 
current grades, students had to spend four 
hours serving someone they wouldn’t oth-
erwise have been able to serve, and they 
had to spend two hours reading the scrip-
tures and other church literature to learn 
what the Lord has said about the accumu-
lation and disposition of wealth. The stu-
dents also had to submit a report on their 
service and reading. I estimate that most of 
126 students who took the alternative final 
spent between seven and eight hours on 
it. One student spent twenty hours on the 
service portion alone because, in his words, 
the service became “addictive.” 

As for me, I spent more time reading 
these finals than I would have the regular 
finals. At times, what I read brought tears 
to my eyes. On a regular final, that would 
not be a good sign. For this final, my tears 
were tears of gratitude.

I first want to do what I asked them to 
do—namely, examine what the scriptures 
say about the accumulation and disposi-
tion of wealth. I begin by referring to 1 
Corinthians 10:24, “Let no man seek his 
own, but every man another’s wealth.” 

In the Joseph Smith Translation, the 
prophet changed the word “wealth” to 



temporal) are . . . made to bear record of (the 
Savior)” (Moses 6:63). “All things,” including 
His plan to provide for His saints temporally, 
“are spiritual unto (Him)” (D&C 29:34).

When we participate in His plan, we are 
standing in His stead. He is teaching us how 
to become saviors because we are doing for 
others what they cannot do for themselves, 
just like He did for us. And, as His gift was 

voluntary, so must ours be if it is to have the 
intended sanctifying effect. That is why He 
has made us agents unto ourselves. 

The offerings we make may be more 
frequently determined by our attitude than 
by our ability. One of my students wrote: 

My family has never been rich. But I 
believe my dad and mom have helped more 
people financially than I could count four 
times over on all the appendages of my body. 
I know that in the scriptures as well as other 
doctrinal sources, it speaks of giving when 
you have nothing to give. I can say honestly 
that my wife and I have nothing to give. But 
when we give, we receive back tenfold. I 
deeply subscribe to the thought that if you 
cannot give when you have little, you will not 
be likely to give when you have everything. 

Some years ago I attended a Marriott 
School banquet honoring Jon Huntsman. 
Though his wealth and philanthropic gifts 
are now legendary, the deepest impres-
sion I took from that evening came from a 
story his wife told. In the early days of their 
marriage, the Huntsmans had a meager 
income. Sister Huntsman was in charge 
of their books and could account for all 
their expenditures except $50 each month. 
When she approached her husband about 

it, he told her not to worry. She remained 
unaware of how the money was being spent 
until several months later when she heard a 
needy mother thank an anonymous donor 
in testimony meeting who had given her 
$50 each month. 

The Lord gratefully accepts gifts of what-
ever size so long as we give them with the 
right attitude. Perhaps some truly do not 

have the ability to help others financially. In 
those cases King Benjamin instructs us to 
say in our hearts: “I give not because I have 
not, but if I had I would give.” That way, 
we avoid “(coveting) that which (we) have 
not received” (Mosiah 4:24, 25). Moreover, 
sometimes what people need is not our 
money but our time or service. Elder Marion 
G. Romney stated, “Service is not something 
we endure on this earth so we can earn the 
right to live in the celestial kingdom. Service 
is the very fiber of which an exalted life in 
the celestial kingdom is made.” 

One of my students wrote of her service 
to an elderly man:

Alma lives alone, is ninety-three years 
old and nearly completely blind. His wife 
died just one year ago and his son, his near-
est relative, is sixty-five years old and lives in 
Salt Lake. . . . A month ago I started taking 
a tape recorder with me on my daily visits 
with Alma and recording the stories he told 
me without him knowing. I had hoped to 
transcribe the tapes in time to present them 
to him in book form for Christmas, with 
copies for his grandchildren. . . . This final 
provided a way, not only for me to complete 
the work, but to solicit the help of my group 
members in making the book look good and 
flow well. . . . (We) took the book over to 

“good.” Thus the scripture should read: 
“Let no man seek his own, but every man 
another’s good.” Each of us should be con-
cerned about the welfare of others and only 
by so doing can we truly find wealth. This 
is fundamental to understanding the gospel 
of Jesus Christ. 

The idea suggests that in the parable of 
the talents, or the parable of the Lord’s goods, 
part of our responsibility is to enlarge not 
only our own portion of those goods but also 
the portion enjoyed by others. This idea is 
consistent with the statement in the Doctrine 
and Covenants that, “to some is given one 
(spiritual gift), and to some . . . another, that 
all may be profited thereby” (D&C 46:12).

This principle holds, not only in shar-
ing spiritual gifts but also in caring for 
each other temporally. In D&C 104:15–17, 
the Lord states:

And it is my purpose to provide for my 
saints, for all things are mine.

But it must needs be done in mine own 
way; and behold this is the way that I, the 
Lord, have decreed to provide for my saints, 
that the poor shall be exalted, in that the rich 
are made low.

For the earth is full, and there is enough 
and to spare; yea, I prepared all things, and 
have given unto the children of men to be 
agents unto themselves.

In pre-mortality the Father’s plan called 
for a Savior. It called for someone who, 
though a Son of God, would “go forth, suf-
fering pains and afflictions and temptations 
of every kind” and would “take upon him 
the pains and the sicknesses of his people” 
and “their infirmities” and even death. 

It was to this invitation to descend below 
all things that Christ voluntarily respond-
ed, “Here am I, send me” (Abraham 3:27). 
Because of that response, the Lord, the rich-
est of all earth’s inhabitants, came to earth 
and did descend below all things that we, the 
poor, might be exalted through His sacrifice 
and our obedience. His way of saving us 
temporally is a witness of the way He saves 
us spiritually. It is His way. He has no other. 

When we sacrifice for another, we show 
gratitude for His sacrifice, and we do it in 
the “similitude of the sacrifice of the Only 
Begotten of the Father” just as Adam did 
when he offered the firstlings of his flock 
(Moses 5:7). “All things (both spiritual and 

�   MARRIOTT



Alma yesterday and read it to him. He cried. 
He is very excited to be able to pass these 
stories on to his grandchildren.

Another student wrote:

For my service, I spent the day sewing a 
baby dress. My sewing machine rarely comes 
off the shelf during the school year, so I was 
grateful to have time to do this. . . . This 
project is meaningful to me because of a little 
girl I used to babysit. Her mother had a life 
full of poor decisions, so my family kept the 
baby about half of the time so that she would 
be safe. After a couple of years, the baby was 
taken from her mother and put in foster care, 
so we never got to see her after that. I think 
about her a lot and wonder about all the 
things she went without because of her situ-
ation. I used to sew dresses for her, but now 
that she is no longer part of my life I like to 
sew for other children who are also in need.

Whether we are making family albums 
or sewing dresses for babies, the Lord 
accepts our offerings as if they were done 
unto Him (See Mosiah 2:17).

Brigham Young said:

The worst fear I have about this people is 
that they will get rich in this country, forget 
God and His people, wax fat, and kick them-
selves out of the Church and go to hell. This 
people will stand mobbing, robbing, poverty, 
and all manner of persecution, and be true. 
But my greater fear . . . is that they cannot 
stand wealth. 

Brigham Young also said, “I like to see 
men get rich by their industry, prudence, 
management, and economy, and then 
devote it to the building up of the kingdom 
of God upon the earth.” 

Brigham Young was not opposed to 
wealth, only to its misuse. One of my stu-
dents illustrated the dichotomies in Brigham 
Young’s statements by contrasting the exam-
ples of his two grandfathers. He wrote:

I have been blessed with two contrasting 
examples to help me to know the meaning of 
(seeking first the kingdom of God). Both of 
my grandfathers can be considered success-
ful businessmen. Both of them are members 
of the Church; however, one has been much 
more diligent in striving to first seek the 

kingdom than the other. This grandpa . . . 
is abundantly more blessed materially than 
my other grandpa. In addition, he has been 
so richly blessed with a large, loving family, 
and all of them have testimonies of the gospel 
and are raising his grandchildren with this 
same testimony. He is much happier and 
much more enjoyable to be around than my 
other grandpa who is worried about looks 
and things of the world.

Perhaps my favorite quote from the 
final came from a student who originally 
viewed the alternative as an easy way to 
retain his A. But, as he got into the assign-
ment, the Spirit took over. In the two hours 
he spent in the scriptures, he took four 
pages of notes, more than he had ever taken 
in a single session with the scriptures. He 
began seeing what the Lord required of 
him as a steward. He wrote:

Money is one of God’s tools to help us 
become like him. (As) with many of God’s 
tools, Satan manipulates money’s use and tries 
to bring us down. . . . Money is the power of 
this world. The priesthood is the power of heav-
en. (When) we use money how God intends for 
us to use it, then He will also show us how 
He intends for us to use the priesthood.

I have pondered this statement many 
times. The scriptures teach that the “rights 
of the priesthood are inseparably connect-
ed with the powers of heaven.” Those pow-
ers, we are told, “cannot be controlled nor 
handled only upon the principles of righ-
teousness” which requires, among other 
things, that our bowels be “full of charity 
towards all men, and to the household of 
faith” (D&C 121:36, 45). As that occurs and 
as we garnish our thoughts unceasingly 
with virtue, our “confidence (waxes) strong 
in the presence of God; and the doctrine of 
the priesthood (distils upon our souls) as 
the dews from heaven” (D&C 121:45). 

The words “bowels” and “filled” occur in 
the same verse only five times in scripture. 
Each of those verses refers to the Savior, 
whose bowels are filled with mercy or com-
passion toward us. In D&C 121:45, the words 
“bowels” and “full” appear together. That 
verse informs us that a prerequisite to hav-
ing the doctrine of the priesthood “distil 
upon (our) souls” is that our bowels be “full 
of charity.” Are these similarities between 

the Savior’s compassion or mercy and our 
charity coincidental? I think not. The Lord is 
instructing us that if we want to understand 
His priesthood, we must develop His attri-
butes, one of which, perhaps the most impor-
tant of which, is charity (Moroni 7:47).

The talents or goods we return to the 
Savior will be returned to us because they 
will be who we have become—pure and 
charitable like him.

I offer this prayer in the form of a poem 
that I composed. 

A Se®vant’s P®aye®
Dear Lord, give me two eyes to see
	 The needs of those surrounding me.
Let thy eyes my poor sight improve
	 To see some broken heart to soothe.

Dear Lord, give me two listening ears
	 Attuned to cries so faint, yet dear,
Ascending to thy throne divine—
	 Let my ears be attuned like thine.

Dear Lord, give me a generous heart
	 That seeing, hearing I impart
To those in need, who stand alone,
	 Who mercy seek before thy throne.

For I, like them, a beggar am
	 In need of grace, a fallen man.
Thy power alone can us restore
	 To yonder realms we knew before.

But oft on earth thy power is shown
	 As fruits of seeds in silence sown
By those who see and hear and do
	 The service thou hast led them to.

We are all servants. We have received 
talents that are the Lord’s goods. Those 
goods should help us develop His attri-
butes. We should strive to become like the 
Savior, to have His eyes, His ears, and His 
pure heart in seeking “every man another’s 
good” (1 Corinthians 10:24).

About the Speake®
J. Michael Pinegar is the Joel C. Peterson 
Professor of Finance. He earned his PhD 
from the University of Utah and his BA from 
BYU. This article is adapted from his devo-
tional address 16 November 2004.

Etching courtesy of the Pitts Theology Library, Candler 
School of Theology, Emory University.
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3 This is the third of a five-part personal financial planning series spon-

sored by the Peery Institute of Financial Services. The next installment, 

about getting out of debt, will appear in the Fall 2005 issue. 

Securing your nest and other assets 

may be among the most important 

financial decisions you make. This 

bird’s-eye view of insurance options 

should help you decide if and where 

you need some reinforcing.

 B y  t e r r y  h .  b u c k n e r ,  c p c u     |     p h o t o g r a p h y  b y  b r a d l e y  s l a d e





It often takes a dramatic news report of a 
mud slide destroying homes, hurricanes 
thrashing the coast, or a twenty car pile-up 
along a fog-shrouded highway before most 
of us really think about property and casu-
alty insurance. Watching a teenage son or 
daughter take the car may be an even more 
palpable reminder. 

Health insurance receives our attention 
when we begin to age, start a fitness regi-
men, or are threatened by disease. 

Insurance may not always be a high 
priority, yet a misunderstanding or miscal-
culation of its protective powers could be 
debilitating. A recent Harvard University 
study showed that costly illnesses trigger 
half of all bankruptcies. When it comes to 
property, casualty, and health insurance, 
our focus should not just be on the “here 
and now.”

PROPERTY INSURANCE
Most homeowners policies provide three 
types of protection: structures, personal 
property, and liability.

Structures
This protects for damage from fire, smoke, 
lightning, wind, water, freezing, or vandal-
ism. To determine how much insurance you 
need, consider how much it would cost to 
rebuild your home at today’s prices. Natural 
disasters like earthquakes, floods, and hur-
ricanes may require special coverage. 

Almost 25 percent of all recent flood 
insurance claims have come from areas not 
normally considered high risk. Because it 
usually takes at least thirty days for a policy 
to take effect, don’t wait until the threat of 
damage is imminent. Check with the U.S. 
Geological Survey or the Federal Emergency 
Management Agency (1-800-358-9616) for 
maps showing the earthquake and flood risks 
in your area. There are nineteen thousand 
communities eligible for federally sponsored 
flood insurance for your home or business. 

Too many homeowners take a passive 
approach toward safety and disaster pre-
vention. Many protective measures—child 
safety measures, electrical surge protection, 
energy efficiency, lightning protection, fam-
ily safety measures, fire prevention, home 
security, water damage prevention, and 
wind and hail safeguards—will minimize 
or eliminate loss, injury, or damage.   

Personal Property
In most cases a policyholder will be reim-
bursed for damage or theft of personal 
property, regardless of whether the loss 
occurs on the protected premises or else-
where. There may be some limitations, how-
ever, to property that is more permanently 
away from your premises. It’s a good idea 
to inventory and/or photograph household 
items. For items of unusually high value, 
look into getting a specific endorsement on 
your policy to insure those items.

tips: h o m e o w n e r s  i n s u r a n c e

•	 Many insurers set the total value of posses-

sions at half of what the home is insured for and place limits on 

certain items like jewelry. Consider purchasing a separate endorse-

ment or a floater if your basic policy is too narrow.

•	 Be sure your policy has a replacement cost 

endorsement to ensure that your home and its contents are 

replaced without a penalty for depreciation.

•	 Consider purchasing a separate policy for 

floods, hurricanes, and earthquakes, which typically 

aren’t covered by standard insurance. For example, flood insurance 

is affordable and costs a little more than $300 a year for about 

$100,000 coverage. For a list of companies that offer flood insurance 

call 1-888-225-5356.

•	 Inventory household items and belongings— 

especially artwork, jewelry, furniture, and appliances. Store the list in 

a fireproof safe or somewhere away from the residence. 

•	 Make sure you’re adequately protected against 

personal injury suffered by others on your property or claims that 

arise from property damage (dog attacks, falling brick, drowning, 

etc.) Increasing those limits to $1,000,000 (the standard liability 

limit) usually has a fairly small impact upon premiums. Consider an 

umbrella policy.

•	 When purchasing your homeowners insurance, 

consider an inflation endorsement. This will help your protection keep 

pace with inflation.



es will be covered if they are accidentally 
injured on your property, and don’t forget 
to insure a second or vacation home.

Lastly: 
•	 Check the size of your deductible
•	 Review it annually
•	� Consider a reimbursement for addi-

tional living expenses if you can’t live 
in your home due to a covered loss

•	� Inquire about coverage during con-
struction or remodeling

•	� Check the small print for “exclusions 
and limitations,” which describe events 
or losses not covered 

Commercial Insurance
Commercial property insurance protects 
your business property in case of theft, 
damage, fire, or other disasters. Inventory 
equipment, tools, supplies, and other prop-
erty. Record the market value and, if appli-
cable, the serial numbers of each item. The 
premium’s amount will be driven by the 
degree of risk that items can be destroyed or 
stolen. Safeguards such as security systems, 
fire resistive buildings, and good property 
management will reduce premiums. 

Commercial Liability Insurance pro-
tects your business from lawsuits involving 
allegations of the business’s negligence that 

caused damage to a third party. This cover-
age usually does not protect for normal 
“business financial risk” but rather limits 
coverage to damage resulting in either 
bodily injury or property damage to anoth-
er person. Premiums for this coverage are 
usually based on either the company’s sales 
volume or payroll and will vary in direct 
proportion to the risk of your company’s 
activities. A fireworks manufacturer, for 
example, would bare a far higher premium 
than a local retail establishment. It is criti-
cal that you review the limits of the liability 
coverage you carry. A good rule of thumb is 
to make sure liability limits are at least the 
size of the company’s net worth.

Business interruption insurance is 
designed to provide a business with critical 
cash when a company may be temporarily 
out of business due to property loss. Costs for 
such coverage are usually minor in relation 
to the property coverage. If your business is 
home-based, you will need additional prop-
erty insurance because most homeowners 
policies don’t cover or only minimally cover 
business losses to such things as fax machines, 
computers, and other office equipment.

CASUALTY INSURANCE
Auto Insurance
Depending on where you live, you are 
required to carry liability coverage, no-
fault coverage, or both on your automobile. 
Liability pays for damage caused to others. 
No-fault coverage pays you and your passen-
gers for medical and related expenses caused 
by accident injuries, regardless of fault, usu-
ally up to a defined limit. Even in states where 
coverage isn’t required, drivers must, by law, 
be able to pay for damages they cause. 

Discounts are awarded for good driving 
records, safety features, and certain makes 
and models of cars with the lowest rates 
of theft, collision repair costs, or medical 
claims arising from accidents. Driving fewer 
than 7,500 miles a year usually qualifies for 
a 5 to 10 percent discount. Premiums are 
lower for anti-theft devices. Turning fifty 
or fifty-five can trigger another break. Even 
your occupation can make a difference. For 
example, California educators, engineers, 
scientists, and mathematicians can receive 
a 10 percent discount. Students with good 
grades usually save about 10 percent. Three 
years without a ticket or accident usually 
qualify the driver for the lowest premiums 

Liability
Homeowners insurance generally provides 
compensation for liability claims and med-
ical expenses that result from property 
damage and personal injury suffered by 
others. The coverage applies whether an 
accident occurs on the policyholder’s prop-
erty or while away from home.

If a guest or their private property is 
damaged while on your property, the liabil-
ity portion of your homeowners insurance 
will pay for losses up to the dollar amount 
of coverage you have purchased.   

Make sure your guests’ medical expens-

tips: a u t o  i n s u r a n c e

•	 Save costs by having your car and house covered by the same insurance carrier. 

•	 Look into an umbrella liability policy; the cost is usually minimal. 

If you’re responsible for an auto accident all your assets—including your home—could 

be subject to liability claims if the claims exceed the liability limits of your auto insur-

ance policy. 

•	 File claims only in cases of major losses. Fix broken tail lights, 

small dents, and nicks from your own pocketbook. Even inquiries about small claims 

could increase your rates.

•	 Set your deductible to at least $500. Remove physical damage coverage 

on older vehicles.

•	 Don’t automatically renew your premium until you’ve compared 

prices. 2004 was the smallest increase in recent years in auto insurance nationwide.
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available. Good credit also decreases rates.   
The Insurance Information Institute 

suggests dropping collision and compre-
hensive coverage when your car is worth 
less than ten times your annual premium. 
The key question is whether you can afford 
to fix or replace the car if it is damaged 
and you don’t have collision coverage. As a 
compromise, consider raising your deduct-
ible to $1,000, which can decrease your 
premium but still protect you financially. 

HEALTH  I NSURANCE
Most people receive health insurance through 
employers. These group policies leverage 
volume buying and are cheaper than indi-
vidual policies, self-employed health insur-
ance, or insurance for small businesses. As 
healthcare costs rise, more employers are 
requiring employees to pay more. Generally 
two types of health insurance are offered: a 
Health Maintenance Organization (HMO) 
or Preferred Provider Organization (PPO).

Health Maintenance Organization
This managed care system requires partici-
pants to pay a fixed monthly fee for health-
care. In return the participant receives 
medical services including doctor visits, 
hospitalization, and surgery for no addi-
tional costs, except a nominal co-payment. 

HMOs have a network of doctors who 
participate in their system. Participants 

usually select a primary care physician 
from the network who serves as a caretak-
er for the patient’s future medical needs. 
The low cost is offset by the fact that not 
all physicians participate in these plans, 
and primary care physicians must refer the 
enrollee to a different doctor for any treat-
ment outside their specialty or expertise.

Preferred Provider Organization
This group of doctors and hospitals work 
under one system to provide medical ser-
vices at a discount to PPO participants. By 
granting discounts to the patients via the 
insurance carrier, the carrier can extend 
greater discounts for doctors’ services and 
lower deductibles and co-payments.

Usually doctors who work in this orga-
nization invoice insurance providers direct-
ly, and the patient pays for deductibles or a 
percentage of the services not covered by 
the plan. Unlike an HMO, PPO patients 
may use any doctor and don’t have to obtain 
authorization to see other specialists.

The disadvantage of PPO plans is the out-
of-pocket expenses the participant is required 
to pay, which are higher than an HMO’s.

Health Savings Accounts
To break through the juggernaut of health-
care costs, Congress approved Health 
Savings Accounts which enable consumers 
to put money away for future healthcare 
needs. These tax-sheltered accounts are 
earmarked for medical expenses. Deposits 
are 100 percent tax deductible. Unused 
money stays in the account year after year 
and grows interest. HSAs can be arranged 
with banks, credit unions, insurance com-
panies, and other approved companies, 
including your employer. 

Annual contributions cannot exceed the 
deductible of your regular health insurance 
policy, and the most that can be deposited 
in 2005 is $2,650 for an individual, $5,250 
for a family.      

ADDITIONAL INSURANCE CONSIDERAT IONS
Identify Theft
For the fourth consecutive year, identity 
theft is the fastest-growing crime on the list 
of consumer fraud complaints. According 
to the Federal Trade Commission, the aver-
age identify theft case takes 175 hours and 
$1,500 to resolve. To offset this problem, 

h m o  or p p o ?

To help decide between an HMO or PPO, consider these statements:

1. �(a) �In addition to premiums, I’m willing 

to pay for the cost of routine and 

preventative care.

or (b) �I want a plan that covers both, and 

I don’t mind waiting to schedule an 

appointment.

2. �(a) �I want complete freedom to choose 

my physicians and hospitals.

or (b) �I’d rather hold down costs even if 

my first choice of physicians isn’t 

available.

3. �(a) �I travel a lot and/or have children 

who live away from home and may 

need to see doctors elsewhere.

or (b) �I don’t travel much and most care 

for my family is in our local town. 

4. �(a) �I want to decide which specialist 

I see, and I don’t want to depend 

on a recommendation from my 

primary care physician.

or (b) �I don’t mind if my primary care 

doctor must refer me to special-

ists. If my doctor thinks I don’t 

need special services, that’s fine 

with me.

If you chose more (a) answers, a PPO may best suit your needs; if you chose more  

(b) answers, then an HMO might be best for you.
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some insurance companies are offering 
protection packages that cost $20–$60 each 
year. These policies generally cover expens-
es of re-establishing credit, re-applying for 
denied loans, getting a new driver’s license, 
and obtaining needed legal assistance—
including arrest warrants. They also cover 
a victim’s salary, up to $500 a week for as 
long as four weeks, if the victim must miss 
work to resolve the case. 

Directors and Officers Insurance or 
Condo Board Insurance
The startling news that Enron’s board of 
directors personally paid $18 million to 
cover fraud charges against the company 
sends a signal to anyone who serves on a 
corporate, civic, or community board that 
property and casualty insurance is essen-
tial. Many companies now buy stand-alone 
directors and officers coverage instead of 
more comprehensive packages. These pol-
icies protect executives from derivative 
claims—lawsuits brought by shareholders 
and investors who want to compel directors 
and officers to repay company money. 

Companies sued for illegal personal 
profiting or misappropriation of funds can-
not protect their officers. In our litigious 
society, boards of local condominium orga-
nizations or community and civic groups 
should also examine what protective mea-
sures are in place. 

Work-Related Lawsuits: Sexual and 
Racial Discrimination, etc.
Best’s Review recently reported that 
more than 403,000 charges were filed 
by employees to the Equal Employment 
Opportunity Commission between 1999 
and 2003. Claimants received $1.2 bil-
lion while the median compensatory jury 
award for employment practices liability 
cases rose 18 percent in 2003 to $250,000. 
Half of all claims were brought against 
small companies. 

According to a Chubb survey, one-in-
four privately held companies has been 
sued by an employee or former employee. 
Although 75 percent of employee lawsuits 
are proved groundless, the cost of litigation 
is significant. As such, employment practic-
es liability insurance is becoming standard 
at most companies. Premiums are not only 
determined by the number of employees 
who need coverage but also by the strength 

of the company’s own policies and proce-
dures for dealing with complaints. Mergers 
and acquisitions could also trigger lawsuits 
because of prospective layoffs.   

Choosing a Trusted Advisor
Selecting an insurance agent, broker, or 
advisor should be taken as seriously as 
selecting a lawyer, doctor, or medical advi-
sor. Some tips:
•	� Determine how long the agent/bro-

ker/advisor has been in business
•	� Look for signs of a commitment to con-

tinuing education, designations such 
as Certified Property Casualty Under-
writer, Certified Insurance Counselor, 
or Registered Health Underwriter 

•	� Check with your local insurance com-
missioners office to see if regulatory 
action has been taken against your 
representative

•	� Check references 

The relationship with your advisor needs 
to be completely candid so an insurance 
program can be designed to properly pro-
tect you. 

Insurance may not be the most scintil-
lating topic for dinner-table conversations, 
but watching the system work when losses 
occur is very reassuring. Whether it is clean-
ing up from a disaster such as 9/11 or fixing 
an automobile, the industry helps us recover 
from life’s pitfalls. Having appropriate insur-
ance brings stability, security, and the abil-
ity to face life with more confidence.

About the Author
Terry H. Buckner, CPCU, is president and 
CEO of The Buckner Company in Salt Lake 
City. He earned his BS in business manage-
ment from BYU and his MBA from Utah 
State University. He and his wife, Lynne, 
reside in Sandy, Utah, and are the parents of 
seven children.

tips: h e a lt h  i n s u r a n c e

•	 Put money aside in a Health Savings Account—the new tax-sheltered plans— 

especially if you’re self employed. 

•	 Encourage your adult children between 19–29 to get health insur-

ance. Thirty percent of the uninsured in this nation are between those ages. Most 

health plans drop coverage on adult children once they are no longer full-time 

students. Insurance for this group can cost as little as $50 a month and is a great 

graduation present. 

•	 Health insurance costs climb as you age. Consider increasing 

deductibles or moving to more selective networks to reduce premiums.
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Judith Martin, of Miss Manners newspaper 
fame, wrote in a recent column, “Question: 
At what age should children be taught how 
to eat properly? Answer: In their mid- 
to late-twenties. Question: What is the 
best venue for this instruction? Answer: 
Graduate school in business administration. 
However, if they have entered the business 
world directly, it becomes the responsibility 
of their employers to teach them. These are 
not Miss Manners’ answers,” she continues, 
“They are society’s.”1

What used to be taught in homes across 
America before children entered school 
seems to have gone the way of homemade 
bread and strawberry jam. And the confi-
dence of knowing how to act in public may 
have gone with it.

Each semester in my communications 
classes I include a module on manners. 
This module has proven extremely popular 
with students, who often express gratitude 
for learning to approach social situations 
where they feel awkward under the scru-
tiny of strangers.

According to a recent poll by The Crea-
tive Group, 4 percent of executives thought 

today’s professionals were more courteous 
than they were a decade ago, compared 
with 40 percent who think professionals are 
less courteous.2 So, unfold those napkins 
and let’s examine the basics of eating, 
tipping, dressing, thanking, and winning 
friends. Because, first impressions can and 
do make a difference.

Eating properly 
Like my students, I dislike making mistakes 
in public and fear the judgment of those 
who clearly must know more than I do. I 
first felt anxious about my manners when 
I was twelve and attended a formal dinner. 
I’m from a small town in southern Utah, the 
youngest of six children. My family raised 
five thousand chickens at a time and my 
parents belonged to the Utah Poultry and 
Farmer’s Cooperative. The co-op’s annual 
convention was held in Salt Lake City at the 
Hotel Utah, a five-star hotel. I realize some-
thing about that organization and the hotel 
doesn’t seem like it quite goes together, but 
trust me, this happened. Because I was the 
only child still at home, my parents took 
me to the banquet. 

More Than Using  
the Right Fork
By Kaye Terry Hanson   /   Illustration by José Luis Merino





At the end of a meal don’t fold up a 
napkin so it looks unused, and put it back 
where it was. Instead gather the napkin in 
the middle and leave it crumpled on the 
side of your plate. 

An important part of the eating process 
is good conversation. Knowing the right 
thing to say and how to say it has put us 
all on the spot from time to time. Practical 
advice? Speak well of others. Remember 
names and use them. Carry three ideas 
that will start a conversation like: Tell me 
about—your family, your job, your hobbies, 
your car, your dreams. Eliminate any nega-
tive talk from your vocabulary. Don’t even 
think about whether a stranger wants to 
get to know you. It’s enough that you want 
to get to know them. Be confident but not 
overbearing. Remember, your purpose is to 
make others comfortable. Social skills get 
easier with practice.

Tipping
Many people are unaware that minimum 
wage for waiting tables is barely more than 
$2 an hour. Those who hate tipping often 
change their opinion once they understand 
how little a server earns. The United States 
tips differently from the rest of the world, 
where tips are included in the bill. But, this 
is the way our culture chose to do it. 

A common tipping misconception hap-
pens when people want to punish a server 
for a mistake or poor service by leaving a 
small tip. In reality the server may not have 
been responsible for the problem. The place 
to make a difference in the server’s abilities is 
to contact the manager or speak to the mai-
tre d’, but tipping isn’t the time or place to 
punish. Restaurant tips ought to be 17 to 20 
percent. In a city like New York or Chicago, 
a 25 percent tip is more appropriate. 

Dressing for success  
from the inside out
I watch our culture become ever less con-
cerned about dress. I like comfortable 
clothing as much as anyone. And, I firmly 
believe that what is on the inside is far more 
important than what is on the outside. Yet, 
I’ve come to understand that what we put 
on the outside says something about the 
inside—about our regard for what we are 
doing. All you have to make a first impres-
sion is what’s visible. If you can make good 
on the first impression, you get the oppor-

Tipping 

at a hotel
Go prepared. You can’t tip someone if the only  
thing you have in your pocket is a credit card.  
When you are using hotel services, be prepared  
with a roll of $1 bills and some $5 bills.

Doorman: 
$1-$5	� Depending on how much baggage he takes 

from your car or taxi at the front door
$1-$2	 For each cab he gets you
$1-$2	� When you leave, after he has seen your bags 

into the car or taxi

Bellman:
$5	� For bringing luggage to or from your room
$10	� If there is a lot of luggage or if you’re  

traveling with your family
$1-$2	� For each message or package delivered to 

your room

Valet:
$2-$5	� If he fetches and returns your clothes

Maid:
$2	� Per night per person in the bathroom or on 

pillow when you check out 3

For take-out orders
Don’t worry about tipping on a take-out order  
unless someone went the extra mile to fulfill a  
special request. Leave a tip at a restaurant where 
someone serves you and for any deliveries made  
to your home or business. 

I sat down to my first for-
mal dinner. The silver-
ware stretched out on 
both sides of the plate, so 
I whispered to my moth-
er, “What do I use?” She 
whispered back, “Watch 
me.” I remember being so 
grateful I could trust her 
to lead me correctly.

How can we learn 
about using the right 
fork and other things? 
Here’s a laundry list: Get 

a good book on etiquette. 
Read it. Watch people you 
admire as they eat. Practice 
with friends and family. 
Sit up straight. Don’t talk 
with your mouth full. 
If you’re in a meal-time 
interview or business 
meeting, remember the 
least important thing 

going on is eating. Study 
your flatware and use it 
from the outside in.

I facetiously say I 
judge a person’s man-
ners by how they man-
age their dinner roll. You 
should never use a knife 
to saw through your roll. 
Instead, break the roll, 

small enough that you 
have a little piece in your 
hand, then butter only that 
piece, leaving your knife 
on the butter plate. If a 
restaurant serves a loaf 
of bread, slice it with the 

knife and let it function 
just like a roll: break it, but-

ter it, and bite. 
Another mealtime rule: if you’re being 

served, don’t eat until everyone at the table 
has been served. At a large banquet, one 
entrée or another may not make it at exact-
ly the same time. If you’re sitting at a table 
of eight and six people have been served, a 
person who has not been served should say 
to the others, “Please go ahead; your food 
will get cold.” Only then should you begin 
to eat. Don’t leave the table if someone is 
still finishing their meal, especially if the 
food was late. 
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tunity to be around long enough to make 
other impressions. Studies indicate that it 
takes as little as three seconds to develop 
an impression, and as long as five years to 
change an opinion.4 Make sure you make 
the best impression you can. Once some-
body gets to know and love you, they’ll love 
you no matter what. They’ll even forgive a 
number of errors. But you don’t have that 
luxury at first. 

I’m not suggesting we dress up all the 
time; I am suggesting we dress appropri-
ately for the occasion. But evaluating the 
importance of an occasion seems to be 
where we fall short. When deciding what 
to wear to a party or banquet, look at the 
invitation. How’s the invitation done? Does 
it come asking for an RSVP? Does it say 
banquet as opposed to dinner? There ought 
to be clues. If it’s a barbecue, then it’s more 
casual than a banquet. If you’re still unsure, 
contact the person responsible for prepar-
ing the event and ask, “What’s the expected 
dress?” They’ll be more than happy to tell 
you. There’s no reason to feel self-con-
scious—you should enjoy yourself and not 
feel underdressed or overdressed. 

Practical suggestions: Dress neatly and 
appropriately. Good grooming matters. It’s 
better to own one item of good quality than 
two of lesser quality. Dress for the job you 
want not for the job you have. Polish your 
shoes. Add substantial basic pieces to your 
wardrobe every year. When you’re present-
ing, dress one step above your audience. 
For example, if they are in t-shirts, wear a 
shirt with a collar. If they’re wearing col-
lars, put a tie on. If they have ties, put on a 
jacket. For black-tie events, do your best to 
match the formal wear. 

Saying thank you  
and other nice things
While serving as Laurel advisor in my ward, 
I decided to complete the requirements for 
the new personal progress program along 
with the young women I led. One require-
ment I chose comes back to me again and 
again. It instructed, “For two weeks make 
a special effort to treat others with respect. 
On at least five occasions, be especially kind 
and respectful to family members, teachers, 
policemen, waitresses, sales clerks, custodi-
ans, nurses, doctors, or others.” 

I happened to be traveling during the two 
weeks I worked on this requirement. I made 

a special effort to think about the people 
who were serving me—the flight attendants 
who gave me refreshment, the pilot whose 
skill and experience brought us across many 
miles, the hotel shuttle driver who maneu-
vered through traffic in a strange city. I was 
careful to thank each one and mean it. I 
smiled at them more. I was less demanding 
and more thoughtful of their work. 

Thanking them had a profound effect 
on me. In fact, every time I’ve traveled 
since, I think about the people I meet who 
expedite my journey, and I’m grateful again 
for their services.

How can we apply the principle of saying 
thank you and other nice things? Determine 
to treat all Heavenly Father’s children with 
respect. Remember handwritten notes are 
treasures to be looked at more than once. 
Write a thank-you note after being a 
guest at dinner or after receiving a 
favor. Consider thanking some-
one you don’t even know for a 
speech you heard, a convention 
they organized, or a book they 
wrote. Write a note of congratu-
lations on a promotion, achieve-
ment, or a milestone reached. 
Write a note of encouragement 
to a friend or colleague after an 
illness, hospital stay, or difficult 
time. Write a letter of apology 
whenever it is necessary. Learn 
to say “you’re welcome” instead 

Ingredients for a Nice  
Thank-You Note

*	� Start sincerely 

*	� Express gratitude 

*	� Explain how you plan to use the gift,  
if applicable

*	� Toss in a compliment

*	� Mention how you hope to see him/her soon

*	� Sign off 4



of “no problem.” Realize it’s never too late 
to say thank you.

How to win friends
“Good manners are invisible. They ease the 
way for others without drawing attention to 
themselves.” –Lynne Truss6

I’m often asked, “When somebody 
gives you wine as a gift, what do you do?” 
You thank them graciously, set it aside, 
and later give it away, but you should be 
gracious in accepting it. Remember, your 
responsibility is to make the other person 
feel comfortable. 

The biggest pitfall LDS business people 
face is when they are put in situations 
where things are happening contrary to 
our beliefs. For example, a cocktail party or 
going to the bar after work. Spending time 
in bars is so foreign to us, but people think 
we’re looking down on them when they 
invite us and we say, “Oh no, I wouldn’t be 
able to do that.” It’s probably beneficial to 
go and drink pop or to attend a cocktail 
party where business is done. 

Reach out to people and carry some-
thing in your hand. Elder L. Tom Perry tells 
a wonderful story about a cocktail party 
he attended. He walked into the kitchen 
and said, “Give me whatever you have that 
looks the least like liquor.” He carried a 
glass of milk around the rest of the evening. 
He said it was the most important cocktail 

Email and cell phone etiquette
In 2000, 143 million business email users sent one trillion business emails.7 The 
biggest problem with email is that it sprang up and developed before there were 
any rules about it. The best thing people can do is use good writing techniques 
in an email. Things ought to be capitalized appropriately and spelled correctly. 
An email ought to be no bigger than the screen because tests show that most 
people will never scroll down to see a longer email. Because it takes 50 percent 
longer for an individual to read text on a computer screen, short paragraphs and 
bulleted lists are helpful.8

Like email, the luxury of cell phones is wonderful. Never let a cell phone 
interrupt something important, and be respectful as you talk on the phone. I 
often feel like an eavesdropper in the hall when I hear someone on the phone in 
what sounds like private conversation. The smart cell phone user respects the 
personal space of other people and tries to speak in places ten to twenty feet 
or more away from the closest person.9 I really dislike it when I see two people 
walking down the street and one of them is on the phone. Why are you on the 
phone when there is only one other person in the world at the moment and that 
person deserves your attention?

party he’d ever been to because he did some 
valuable things for his work.

It’s important to let others know we’re 
great people even though we don’t drink 
liquor. I have visited places all over this world 
and have never been pressured in any way to 
drink liquor. Business associates respect my 
beliefs, and I try to respect their beliefs as 
well. For example, I would not sit down at a 
meal with my Muslim or Jewish friends and 
eat pork. And often when they sit down at a 
meal with me, they don’t drink liquor. 

Along these lines: learn about other cul-
tures. Search the Internet for information 
about business customs around the world. 
I worry a little bit because so much busi-
ness is done the American way. We must 
be careful not to expect everybody else to 
bow to us. Be aware that others may be bet-
ter informed about our business practices 
than we are about theirs. Do your home-
work—about their cultural preferences, the 
way they eat, those sorts of things.

Something about the gospel of Jesus 
Christ should make us approachable and 
inviting because we’re trying to be like our 
Savior. Make people feel comfortable—
always work at it. It will take the focus 
off you. Being formal is not cold, it’s still 
being comfortable; it’s knowing the rules 
that guide situations. Understanding and 
applying these rules gives us confidence to 
handle the situations encountered in the 
business world. 
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BYU MBA Leaps Ahead in Financial 
Times Rankings

The Marriott School jumped twenty-six spots in 
the 2005 Financial Times rankings of the top one 
hundred global MBA programs. The London-
based paper ranked BYU forty-ninth overall.

The school was also listed among the top 
ten North American schools for the highest 
percentage salary increase. This distinction 
is based on the percentage increase in salary 
from the beginning of the MBA to three years 
after graduation and included data from the 
paper’s 2003, 2004, and 2005 surveys.

“We are continuing to develop a leadership 
position as a top international school of man-
agement,” says Ned C. Hill, Marriott School 
dean. “We are grateful for this recognition 
and owe a lot to the tremendous students and 
graduates who are growing our reputation.”

The Financial Times has ranked busi-
ness schools for the past seven years. The 
Marriott School has been included in the last 
five. The paper’s criteria measure a school’s 
strength in three areas—purchasing power in 
the marketplace, diversity of experience, and 
the school’s research qualities. The rankings 
were compiled from two questionnaires and 
an independent research assessment. One 
questionnaire was completed by alumni who 
graduated three years ago. A second question-
naire was completed by each school.

“Although the rankings don’t drive our 
actions, they are a nice recognition for what 
we’ve accomplished,” says James D. Stice, 
MBA program director. “The Financial Times 
report increases our visibility to those who are 
considering getting an MBA and those hiring 
our graduates.”

Marriott Alumni Magazine Wins Award 
for Illustration
The Council for Advancement and Support 
of Education (CASE) awarded the Marriott 

School’s alumni magazine a Gold Medal of 
Excellence Award at a recent district confer-
ence in San Francisco. The Marriott Alumni 
Magazine was honored with the top award 
in the “Outstanding Communications: 
Illustration” category.

“Receiving this award is a nice honor for 
the Marriott School and our external relations 
staff,” says Lee T. Perry, Marriott School asso-
ciate dean. “We are lucky to have one of the 
top alumni magazines in the country.” 

CASE is an international professional 
organization that recognizes top institu-
tions in the fields of alumni relations, com-
munications, and development. It honored 
the school’s magazine for an illustration in 
the summer 2004 edition, titled, “Summer 
Reading: Some of your favorite faculty pick 
their favorite books.” The illustration, cre-

ated by Elvis Swift, 
accompanied a 
feature in which 
Marriott School 
faculty shared their 
favorite professional 
and pleasure books. 

“When we were 
designing the sum-

mer edition of the Marriott Alumni Magazine, 
we wanted something to portray a summer 
feel to our readers,” says Melody Murdock, 
former editor. “We wanted an illustration that 
would encourage our readers to take some 
time out of their busy schedules and relax 
with a good book.” 

The Marriott Alumni Magazine com-
peted with other institutions from Arizona, 
California, Hawaii, Nevada, and Utah.

Samuelson Appoints New Associate Dean
Appointed by BYU 
President Cecil O. 
Samuelson, Michael 
P. Thompson accept-
ed the invitation to 
serve as Marriott 
School associate 
dean. He assumed 
his new responsibili-

ties 1 May 2005. 
As an associate professor, Thompson has 

served as department chair for organizational 
leadership and strategy and has significant 
experience in professional management and 
organizational communications. He replaces 
Lee T. Perry, who has been called to preside 

Marriott School Names 2005 Hawes Scholars

The Marriott School named ten MBA 
candidates as its 2005 Hawes Scholars. 
The honor, which carries a cash award of 
$10,000, is the highest distinction given 
to MBA students at the school.

The 2005 Marriott School Hawes 
Scholars are Ignacio Araya, of Quito, 
Ecuador; B. Chance Bagley, of Tempe, 
Arizona; Jamila Cutliff, of Saginaw, 
Michigan; Alma Faerber, of Murray, 
Utah; Dennis Gammon, of Vineyard, 
Utah; Hanna Kjerengtroen, of Minsk, 
Belarus; Eric McPherson, of Fruit 

Heights, Utah; David Smith, of Salt Lake City; Jeremy Telford, of Salt Lake City, and J. 
Brandon Thomas, of Sandy, Utah.

 “Identifying the Hawes Scholars is a difficult task each year,” says James Stice, MBA 
program director. “Selection is based on input from peers, faculty, and the MBA administra-
tion. This year’s Hawes Scholars are tremendous examples of leadership, service, and ability.”

 Nominations for the Hawes Scholars are made by students and faculty and voted on by 
both groups. Final selection is made by the Hawes Scholar Committee. Selection is based on 
academic performance, leadership maturity, and a commitment to high ethical standards.

From left: Dennis Gammon, Ignacio Araya, Alma Faerber, 
Jamila Cutliff, B. Chance Bagley, J. Brandon Thomas, David 
Smith, Eric McPherson, and Jeremy Telford. Not Pictured: 
Hanna Kjerengtroen.
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over the California Roseville Mission. 
Perry has served in the dean’s office for 

nearly seven years and has been a longtime 
faculty member. “The loss of his wise counsel, 
kind friendship, and depth of experience will 
certainly create a void in our lives,” says Dean 
Ned C. Hill. “We are excited to work with 
Michael. He is highly respected by colleagues 
both in the Marriott School and around 
campus, and we are confident he will be very 
effective.”

Twelve Faculty and Staff Honored
The Marriott School 
honored Lee Tom 
Perry with its 2005 
Outstanding Faculty 
Award, the highest 
faculty distinction 
given by the school. 
The award was pre-
sented at a banquet 

25 March 2005, where the school also recog-
nized eleven other faculty members for contri-
butions in teaching, research, staff excellence, 
administrative excellence, and citizenship.

Perry joined BYU in 1985 after teaching 
at Purdue’s Krannert School and Penn State’s 
Smeal School. He took a leave to work with 
Merck in April 1996. Perry returned to the 
Marriott School as the strategy group leader 
in August 1997. From 1998 until the present, 
Perry has served as associate dean. 

This year’s Marriott School Teaching 
Excellence Awards were presented to Jim 
Brau, assistant professor of finance, and 
Curtis D. LeBaron, associate professor of 
organizational behavior. Research Awards 
were presented to Douglas L. Dean, associate 
professor of information systems, and Keith 
P. Vorkink, assistant professor of business 
management. 

Citizenship Awards were presented to 
Greg Adams, research associate; Kate L. 
Kirkham, associate professor of organization-
al behavior; and Scott E. Sampson, associate 
professor of business management.

The Marriott School Administrative 
Excellence Award was presented to Jeffrey 
W. Holmes, the school’s web and database 
administrator. Staff Excellence Awards were 
presented to James L. Arguello, AROTC 
supply technician; Vicki Okerlund, coordina-
tor of external relations, Romney Institute 
of Public Management; and Sharon Smith, 
budget director, School of Accountancy and 
Information Systems. 

Undergraduate Team Takes First in International Case Competition

A team of four Marriott School under-
graduate business students took first 
place at the inaugural Center for 
International Business Education and 
Research (CIBER) Case Competition 
at Ohio State University 3–5 November 
2004. The BYU team competed with 
students from universities in Hong 
Kong, Denmark, Ireland, Mexico, and 
the United States to take top honors 
at the competition sponsored by the 
Fisher School of Business at Ohio State 

University and the U.S. Department of Education.
“We went into the weekend not knowing what to expect,” says Dan Duckworth, one of 

the four BYU team members. “After the first round, we were just grateful it was over. But 
once we were announced as finalists and completed the second round, we knew we had 
done something.”

Bruce Money, associate professor of marketing and international business, selected 
and advised the team composed of Duckworth, of American Fork, Utah; Amy Nash, of 
Pocatello, Idaho; Nathan Lee, of Los Alamitos, California; and Brent Dance, of Fall City, 
Washington. The team analyzed cases weekly with Money during the semester to prepare 
for the competition.

The student teams, representing twelve universities, were each given twenty-four hours 
to complete a case analysis and presentation to improve the profitability of a Brazilian steel 
company. The following day, with less than one hour of sleep, the BYU team presented 
their plan to two different panels of industry judges.

The BYU team took an unconventional approach to the case, focusing on increasing 
revenue rather than reducing costs to boost the company’s profits. They focused on grow-
ing a niche segment of the steel industry while other teams recommended expanding to 
China to reduce costs. 

“The judges were excited to hear a solution other than exporting to China,” Money 
says. “Their unique solution of a focused product line coupled with the team’s engag-
ing presentation skills created an explosive combination that caught everyone’s attention. 
When they presented, you could hear a pin drop on the carpeted floor.”

The competition included teams from Copenhagen Business School (Denmark), 
Georgia Institute of Technology, Hong Kong University of Science and Technology (China), 
Ohio State University, San Diego State University, Tecnológico de Monterrey (Mexico), 
University of Dublin (Ireland), University of Michigan, University of North Carolina-Chapel 
Hill, University of Southern California, and the University of Wisconsin-Madison.

“The competition caused me to recall what I have studied in my classes and apply it in 
a pressure-packed, real-life situation,” Dance says. “As an undergraduate I am very grateful 
to have participated in this rare opportunity.”

STUDENT NEWS

Students Take Top Honors in National 
Tax Competition
A Marriott School graduate team recently 
placed first and an undergraduate team placed 
second at the national 2004 Deloitte Tax Case 
Study Competition. The graduate team edged 
out other top accounting schools including the 
University of North Carolina at Charlotte and 
Utah State University. For the eighth time in 
the thirteen-year history of the competition, 

both Marriott School teams placed among the 
top three in the graduate and undergraduate 
division—an unparalleled accomplishment.

The winning graduate team this year 
consists of the same team members who won 
first place as undergraduates last year. “This 
has never happened before,” says Robert L. 
Gardner, the Robert J. Smith professor of 
accounting at the Marriott School. “The stu-
dents on both teams have represented BYU 
extremely well. They have worked hard and 
were very professional in all they did.”

From left: Associate Professor Bruce Money, Nathan Lee, Amy 
Nash, Brent Dance, and Dan Duckworth.
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Gardner advised the graduate student 
team consisting of Chad Hungerford, of 
Rock Springs, Wyoming; Paul Rasmussen, of 
Houston; John Werlhof, of Chico, California; 
and Jaron Wilde, of Ventura, California.

John Barrick, an assistant professor of 
accounting, was the faculty lead for the under-
graduate team comprising Stacey Lewis, of 
Las Vegas; Toni Stevens, of Butte, Montana; 
Ashley Loughton, of Columbus, Indiana; and 
Aftin Aaron, of Phoenix.

Twelve national teams advanced from 
the regional competitions, in which approxi-
mately sixty-five teams from forty colleges 
and universities competed. The national event 
gave the teams up to five hours to complete a 
complex theoretical case study that required 
them to analyze information, identify issues, 
and consider alternative tax treatments for a 
hypothetical client situation. The BYU teams 
earned scholarships for themselves as well as a 
combined $15,000 in grants for the School of 
Accountancy and Information Systems.

“Each of the teams participating in the 
national finals this year demonstrated the 
value of smart work, hard work, and team-
work,” says Mark M. Chain, president of the 
Deloitte Foundation and national managing 
partner of human resources for Deloitte.

New Research Initiative to Focus on 
Learning Economics
When Darrell Hill created a web site for one 
of his ISYS classes last year, he didn’t antici-
pate the high number of hits and emails it 
would generate. His site—which examined 
the economic value of knowledge—attracted 
attention from high-profile companies, iden-
tifying a topic of concern for many organiza-
tions worldwide.

While many today believe education is 
a worthy investment, it’s not always easy to 
measure its value. Consequently, company 
managers face the difficult task of showing 

decision makers how increased employee 
education and training will improve the 
company’s bottom line. In the near future 
managers may be able to use research data to 
justify educational programs. A new research 
initiative has been established by the Rollins 
eBusiness Center and the Learning Economics 
Group, a nonprofit entity focused on apprais-
ing knowledge, to study the subject.

The new Learning Economics Research 
Program will pioneer research about learning 
economics and develop tools to help corpo-
rate educators align their goals with business 
objectives. Learning economics is a newly 
defined field of study intended to show a 
return on investment for things like employee 
training and company team building.

 “Knowledge enhances competitiveness and 
firms are recognizing that,” says Nile Hatch, 
assistant professor of organizational leader-
ship and strategy and advisor for the learning 
research project. “Managers believe they need 
better educated, analytical employees, but 
they’re not sure how to go about training them.”

By facilitating the gathering and dis-
semination of research, the project intends to 
help professionals answer practical questions 
such as “What type of training is a worthy 
investment?” and “Can online training effec-
tively replace other types?” Although research 
projects will likely originate from within the 
Marriott School, Hatch says he hopes to receive 
proposals from outside institutions as well.

Three main groups are expected to ben-
efit from the LERP. Students at the Marriott 
School will get a unique opportunity to con-
duct research; faculty members will receive 
research funds; and corporations will gain 
access to research findings and be able to sug-
gest ideas for future research.

ACE Club Wins Five Entrepreneurial 
Awards
Students from BYU’s Association of College 
Entrepreneurs (ACE) capitalized on their train-
ing and zeal to win the most first-place awards 
of any university at the National Collegiate 
Entrepreneurs’ Organization Conference 4–6 
November 2004 in Chicago. The BYU chapter 
brought home the coveted Best Chapter Award 
and four other “best of” awards—taking first in 
five of fourteen categories.

Student entrepreneur clubs and associa-
tions from 120 colleges and universities in 
the United States, Australia, and Canada par-
ticipated in the conference. BYU’s ACE club 
took first place in the Best Chapter Business 

Plan, Best Chapter Web Site, Best Electronic 
Networking, and Best Entrepreneur Intern for 
a Day Program competitions. In addition to 
the first-place awards, the BYU team placed 
third in the Elevator Pitch Competition.

“Marriott School students distinguished 
themselves among the twelve-hundred students 
at the conference by performing exceptionally 
well in almost every competition they entered,” 
says Scott Petersen, BYU ACE club advisor.

Students representing the BYU chapter 
included Adam Abraham, of Azle, Texas; Tyler 
Petersen, of Elk Ridge, Utah; Joseph Skousen, 
of Vienna, Virginia; Jill Dempsey, of Kent, 
Washington; Steve Guymon, of Fruit Heights, 
Utah; Sam Banks, of St. George, Utah; and 
Jarom Adair, of Roseville, California.

Aside from the many competitions, the 
conference offered networking opportunities 
and classes covering a range of topics includ-
ing hiring, financing, business plans, organiza-
tional behavior, and marketing.

“The conference was a great opportunity 
to network with students from other campus-
es and with the professionals who spoke at the 
sessions,” says Abraham, BYU ACE president. 
“We were able to spend the weekend focused 
on entrepreneurship, networking, and improv-
ing our business skills.”

Teaching Personal Finance to Fifth 
Graders Pays Off for Grad Students
Teaching ten-year-olds how to balance a 
checkbook and live within a budget may seem 
like a futile task—especially when money 
management befuddles many adults. But 
Marriott School graduate students have seen 
success teaching basic finance to fifth-grade 
students throughout Utah County.

This semester, teams of Marriott School 
students implemented a personal finance 
curriculum in seven fifth-grade classrooms 
at Mapleton Elementary, Sunset View 
Elementary, and Hobble Creek Elementary. 

From left: Professor Robert L. Gardner, Jaron Wilde, Paul 
Rasmussen, John Werlhof, Chad Hungerford, Ashley Loughton, 
Toni Stevens, Aftin Aaron, Stacey Lewis, and Assistant 
Professor John Barrick.

Back, from left: Entrepreneurship Center Program Assistant 
Melinda Maughan, Sam Banks, Adam Abraham, Tyler 
Petersen, Jarom Adair, Joseph Skousen, Jill Dempsey, Advisor 
Scott Petersen, and Steve Guymon.
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Each team visited an assigned classroom 
throughout the semester and taught basic 
finance skills in three units: budgeting, money 
management, and saving and investing. The 
curriculum—introduced at several schools in 
fall 2004—is being repeated because it was so 
popular with children and teachers.

“There needs to be awareness,” says Boyce 
Campbell, a fifth grade teacher at Geneva 
Elementary, one of the pilot schools last fall. 
“Young kids often think money grows on trees. 
This curriculum helps them understand the 
responsibility that comes with having money.”

The new curriculum was developed by 
Finance Professor Grant McQueen, who also 
oversees the project. He worked with graduate 
student Asunta Forgione to assemble materi-
als that would require minimal teacher prepa-
ration yet still hold a child’s attention.

While some may argue that fifth graders 
are too young to fully grasp personal finance 
principles, McQueen thinks it is important to 
introduce these concepts at a young age. “Fifth 
graders are old enough to do math but young 
enough to be impressionable,” he says.

When Marriott School students teach per-
sonal finance at elementary schools, they keep 
children interested by using interactive games 
and activities. During one lesson, fifth graders 
are asked to create a family budget—allocat-
ing money for specific purposes such as rent, 
food, transportation, and vacations. 

For MAcc student Linda Bailey, teach-
ing finance to fifth graders fulfilled a service 
requirement for her personal finance course 
taught by Bryan Sudweeks. Each semester, 
Sudweeks asks his students to spend at least 
three hours presenting course material in their 
community. While some complete the assign-
ment by frequenting fifth-grade classrooms, 
others teach in their home or serve as per-
sonal finance merit badge counselors for the 
Boy Scouts of America.

 “It’s been one of the most memorable 
parts of the class for me,” Bailey says. “I’m glad 

it’s a requirement because sometimes we get 
so caught up in our homework and schedules 
that we forget how good it feels to serve.”

FACULTY NEWS

Accounting Professor Helps COSO 
Develop Guidance for Small Companies 

Help is on the way for small businesses strug-
gling to meet stringent requirements initiated 
by the Sarbanes-Oxley Act. The Committee 
of Sponsoring Organizations (COSO)—at 
the request of the Securities and Exchange 
Commission—launched a project in January 
2005 to help small businesses comply with 
financial reporting regulations. COSO formed 
an eighteen-member task force and appointed 
Marriott School Professor Doug Prawitt to 
chair the group responsible for developing 
guidance relating to risk assessment, control 
activities, and information technology.

“This is a practical project, helping small 
companies deal with problems, and I’m 
excited to be part of it,” says Prawitt, professor 
of accounting. 

Members of the task force come from 
around the country and all have backgrounds 
in auditing or small business. Prawitt is one of 
two academics assigned to the project. He was 
also closely involved with COSO’s Enterprise 
Risk Management framework, published last 
fall. For the current project, one of Prawitt’s 
specific responsibilities is to clarify how small 
businesses can implement control activities to 
achieve accurate financial reporting.

Considered the most significant change 
in securities law since the New Deal, the 
Sarbanes-Oxley Act was passed by Congress 
in 2002. The act tightens accounting and 
financial reporting standards for all publicly 
traded companies—altering audit procedures, 
adding oversight, and holding corporate 
executives personally accountable.

Though all publicly traded companies 
have faced challenges in complying with the 
Sarbanes-Oxley Act, small businesses, which 
generally have simpler information systems and 

fewer built-in controls, have been especially 
hard hit by the expenses associated with imple-
menting acceptable systems of internal control.

“You can’t impose the same level of costs 
on small companies or they will fail,” Prawitt 
says. “It is important for all public companies 
to have effective internal control over financial 
reporting, but small companies need guidance 
so they can comply effectively but at a cost 
that won’t put them out of business.”

The new guidelines from COSO will not 
change the rules for small companies but 
rather help them reach the Sarbanes-Oxley 
internal control requirements in feasible ways. 
High demand for the help is expected since 
five thousand of the nine thousand companies 
registered with the SEC have annual sales of 
less than $200 million.

COSO, an alliance of five major financial 
and accounting professional associations, was 
formed in 1985 with the goal of improving the 
quality of financial reporting. The committee 
developed an internal control framework in 
1992, which has since become a standard in 
the financial world.

Engebretsen Named Assistant Dean 
of Corporate Development and Career 
Services

James R. 
Engebretsen was 
recently named 
assistant dean of cor-
porate development 
and career services. 
He will oversee the 
Marriott School’s 
placement function 

and relationships with corporations. 
Prior to this appointment, Engebretsen 

served as managing director of the Peery 
Institute of Financial Services. He has exten-
sive work experience, having spent time at 
Goldman Sachs, JP Morgan, and Lehman 
Brothers. He earned his MBA and BS in eco-
nomics from BYU.

Engebretsen replaces Maurice Stocks, who 
left his post at the Marriott School for a non-
academic position with Ted Lansing, Inc., in 
Richmond, Virginia. Stocks served as assistant 
dean of corporate development and career 
services for six years.

“We will greatly miss his leadership and 
friendship, and we wish him well in his new 
and challenging assignment,” says Dean Ned 
C. Hill. “He has done much to build our 
placement efforts.”

Marriott School student Jessica Jones teaches finance to fifth-
grade students at Geneva Elementary.
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Associate Dean Accepts Top Accounting Award and National Appointment

The auditing section of the American Accounting Association 
named Associate Dean W. Steve Albrecht Outstanding 
Auditing Educator for 2005. He was selected from auditing 
professors across the country for the prestigious award.

“The [selection] committee was particularly impressed with 
the way Professor Albrecht’s research on fraud detection and 
prevention has been incorporated into his teaching,” says Linda 
McDaniel, president of the American Accounting Association 
auditing section. “While he has been an outstanding teacher in 
his university setting, he has clearly made an effort to educate 
the public and the profession on this important topic.”

In addition to being recognized as an outstanding educator, Albrecht was recently appoint-
ed to the Financial Accounting Foundation (FAF)—the organization that governs both the 
Financial Accounting Standards Board and the Governmental Accounting Standards Board. 
As a foundation trustee, Albrecht helps determine accounting standards for the country.

“The Financial Accounting Foundation is like the Supreme Court of accountancy,” says 
Ned C. Hill, Marriott School dean. “Steve has earned the respect of his colleagues around 
the world, and we’re especially grateful to have him on our team at BYU.”

FAF members must be nominated by one of eight constituent organizations—such as 
the American Accounting Association, Institute of Management Accountants, or American 
Institute of Certified Public Accountants—and then approved by the other trustees. 
Albrecht is one of only two academics who sit on the foundation board. Other trustees 
include top CEOs, CFOs, senior partners, and former government officials.

“They have to be one of the best in their field,” says Katie Becker, public relations 
assistant for FAF. “If they get nominated for this, they’ve beaten out numerous others who 
could have been up for the position.”

Albrecht has distinguished himself in the accounting world through extensive profes-
sional service. His past leadership positions include Beta Alpha Psi president, American 
Accounting Association president, Accounting Leadership Group president, and 
Association of Certified Fraud Examiners president. 

“That level of service is incredible,” says Steven M. Glover, associate professor of 
accounting. “It tells me he is one of the most productive people I’ll ever have the pleasure 
of knowing. When I consider what he accomplishes as a Marriott School administrator, 
Church leader, and successful father—I have to wonder if Steve ever sleeps.” 

Albrecht began his six-year appointment on the FAF board 1 January 2005. He was 
honored with the 2005 Outstanding Auditing Educator Award at an AAA auditing confer-
ence 14–15 January in New Orleans.

 “There are a lot of very highly qualified people for this award,” Albrecht says. “It could 
have gone to many other people, but it’s a great honor.”

Competitive Intelligence Professor 
Outwits Competition

The players are on 
the board and the 
territories are out-
lined. In what may 
seem like a mas-
sive game of “Risk,” 
today’s top compa-
nies must develop 
business strategies, 

anticipate what competitors will do, and 
decide when and how to act. In such an envi-
ronment, it’s no wonder that about 80 percent 
of Fortune 500 companies have employees 

dedicated to competitive intelligence.
At the forefront of this strategic practice 

is Marriott School Professor Paul Dishman. 
The Society of Competitive Intelligence 
Professionals (SCIP) recently honored him 
with their 2005 Fellows Award for his out-
standing contributions to SCIP and the field 
of competitive intelligence. Dishman is one of 
only three award recipients this year.

 Competitive intelligence is a system for 
gathering, analyzing, and managing external 
information to increase a company’s com-
petitiveness. It involves surveying the market 
landscape and studying competitors so a com-
pany can make informed decisions and pre-

pare for changes that might affect operations.
“The key to a competitive intelligence pro-

cess is to know long before you’re surprised,” 
says Dishman, who teaches CI courses to both 
graduates and undergraduates. “I want to train 
every manager who goes through our program 
to be aware of the CI process and to use it.”

Dishman’s excellence in the field of com-
petitive intelligence qualified him for the SCIP 
Fellows Award. Candidates may come from 
any field—including academia, business, and 
government—but must have completed five 
years recognized service to SCIP.

Dishman served as president of the SCIP 
Board of Directors for two terms and has 
helped in other capacities. Additionally, he has 
published numerous articles on competitive 
intelligence and frequently presents on the 
topic to professional organizations.

“Paul guided SCIP through challenging 
times and is considered by practitioners and 
academics in the field of CI to be a global 
thought leader in the field of competitive 
intelligence,” says Alexander T. Graham, exec-
utive director of SCIP. “He is also known for 
his compassion and decency—two attributes 
which truly define a leader.”

Dishman was recognized with the Fellows 
Award at SCIP’s annual conference in April.

Global Management Center Welcomes 
New Managing Director

Cynthia Saldanha 
recently joined the 
Marriott School 
administration as 
managing direc-
tor of the Global 
Management Center 
and steering com-
mittee member for 

International Management Society chapters.
“As a Brazilian who has also worked in 

the United States and Mexico, she brings great 
international perspective to the GMC,” says 
Dean Ned C. Hill.

Saldanha earned her MBA from the 
Marriott School in 1999. Before accepting 
this new position, she worked as marketing 
manager for Nestle Foods in Ohio. Saldanha 
replaces Tad Brinkerhoff, who took a new 
position as recruiting director for the MBA 
program. 

“Tad did a wonderful job helping to build 
the GMC and shape its future,” Hill says. “We 
wish him all the best in his new job, and we’re 
grateful he is continuing with us.”
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Dell VP Named 2005 William G. Dyer 
Distinguished Alumnus

The BYU Marriott 
School Department 
of Organizational 
Leadership and 
Strategy named Dr. 
Paul D. McKinnon 
the 2005 William G. 
Dyer Distinguished 
Alumnus. The award 

is presented annually to an alumnus who 
makes a significant contribution in the field of 
organizational behavior.

“I’ve been blessed with an extraordinary 
number of friends and colleagues — people 
whose support, concern, and academic and 
intellectual challenges have sustained me over 
time,” McKinnon said. “This institution has 
been a huge source of strength and inspiration 
to me, and I want to thank you for this honor 
and appreciate the recognition.”

McKinnon, senior vice president for human 
resources at Dell Inc., addressed BYU faculty, 
students, alumni, and guests at the annual 
Organizational Behavior/Human Resources 
Recognition Banquet 25 February 2005.

McKinnon earned a bachelor’s and master’s 
degree in organizational development from 
BYU and a doctorate in organizational studies 
from the Sloan School of Management at MIT. 
McKinnon also taught organizational behavior 
for the Darden Graduate School of Business at 
the University of Virginia.

With more than twelve years of experi-
ence in management consulting, McKinnon’s 
roles have ranged from the design of executive 
coaching and education programs to process 
and strategic development for his clients. 
McKinnon joined Dell in November 1997. 

McKinnon is chairman of the board of 
directors of the Dell Foundation and also 
serves on the board of directors of the National 
Urban League. In 2002, he was inducted as 
a fellow in the National Academy of Human 
Resources, the highest honor an individual can 
receive in the human resources field.

Additional awards were presented to OB/
HR students and faculty. Matthew Willden, of 
Centerville, Utah, received the Stephen G. and 
Louise Richards Covey Scholarship. Rachel 
Geiger, of Farmington Hills, Michigan, 

received the Gene W. Dalton Scholarship. 
Kristin Adair, of Plano, Texas, and Jeremy 
Mordock, of Westminster, Colorado, received 
the Culbert Laney Memorial Scholarship. 
Amber Hunter, of Genola, Utah, received the 
Paul H. Thompson Scholarship, and Burke 
Powers, of Orem, Utah, received the J. Bonner 
Ritchie Scholarship. Josh Dayton, of North 
Canton, Ohio, and Cori Lindstrom, of Elk 
Ridge, Utah, received the Eli Lilly BYU HR 
Scholarship. Daniel Mott, of Orem, Utah, 
received the VitalSmarts Scholarship. 

The Outstanding Teaching Award recipi-
ents were Professors Warner Woodworth 
and Hal Gregersen. The Outstanding Mentor 
Award was presented to Associate Professor 
Kate Kirkham.

MANAGEMENT SOCIETY NEWS

Bednars Speak at Outstanding Leader 
Seminar

Elder David A. 
Bednar and his wife, 
Susan, gave the key-
note addresses at the 
Austin Management 
Society’s 
“Outstanding 
Leader Seminar” 
6 November 2004. 

The annual event, co-hosted with the J. Reuben 
Clark Law Society, attracted more than 270 
members and guests.

As part of an evening of dinner, danc-
ing, and speeches, the Bednars shared per-
sonal thoughts, insights, and testimony. Elder 
Bednar spoke about his call to the Quorum of 
the Twelve and experiences when he had felt 
the “tender mercies of the Lord.” While field-
ing questions from the audience, he also talk-
ed about Church doctrine and BYU-Idaho’s 
transition to a four-year institution.

A major reason for the Bednars’ visit was 
to increase awareness of and participation in 
BYU-Idaho’s internship program. The Austin 
Management Society arranged for several 
BYU-Idaho representatives to meet with local 
business leaders to discuss establishing an 
intern hub. Elder Bednar also encouraged 
Management Society members from Central 
Texas to help place BYU-Idaho interns.

“Many valuable contacts were forged, 
and the internship program at BYU-I is sure 
to be strengthened by their visit,” says Peter 
Gordon, Austin Management Society director 
of publicity and public relations.

During the seminar, the Clark Society 
presented its “Faith and Integrity in Legal 
Services Award” to Texas Supreme Court 
Justice Scott Brister. Justice Brister has devel-
oped a reputation for dedication and fairness 
and was recently elected to serve another 
term on the Supreme Court. He remarked 
how his faith had influenced his legal career 
and described the impact of a lawsuit brought 
against him after he displayed the Ten 
Commandments in his courtroom. 

“Justice Brister’s faith-filled remarks com-
bined with Elder and Sister Bednar’s testimo-
nies made for an evening to be remembered 
by everyone in attendance,” Gordon says. 
“This was truly the crowning event of 2004 for 
both the Austin Management Society and the 
J. Reuben Clark Law Society.” 

Northern California Chapters Hold 
Personal and Career Development Events
Member activity is high for Management 
Society chapters in Northern California. These 
chapters recently sponsored several activities 
to encourage networking, enrich personal 
lives, and promote career development. 

The South Bay Chapter built on its tradition 
of hosting monthly networking luncheons when 
new chapter President Joel Deceuster kicked off 
an executive breakfast meeting series in 2005. 
The early morning gathering gives members the 
chance to network and develop skills—before 
starting their workday. The first breakfast meet-
ing focused on personal marketing. 

The Sacramento Chapter and BYU Alumni 

Elder Jerry Parkin and his wife, Evelyn, open the doors for the 
East Bay Chapter’s 2004 Career Fair in Oakland.
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Association coordinated a fireside chat with 
prominent sports figures 17 October 2004. The 
fireside featured speakers with distinguished 
football careers—Tom Holmoe, LaVell Edwards, 
and Robbie Bosco. Both chapter members and 
community residents participated.

The East Bay Chapter—in partnership with 
LDS Employment Resource Services—hosted a 

career fair 28 September 2004 in Oakland. The 
event included forty top employers from the 
Bay Area and attracted nearly six hundred 
attendees. Participants attended workshops on 
advanced resume writing, using email to win 
interviews, and networking at the master’s level.

“The successful events in northern California 
add value to chapter members, build bridges 

of collaboration, and include the larger com-
munities in which these chapters function,” says 
Helena Hannonen, national steering committee 
member for the Northern California Region.

Orange County Chapter Focuses on 
Entrepreneurship
The Management Society’s Orange County 
Chapter held its first entrepreneur confer-
ence in October 2004. The sold-out event was 
hosted at KOCE Public Television Station in 
Huntington Beach, California, and included 
workshops and a competition.

“We could have held the conference at a 
regular hotel conference room, but having it at 
our Orange County public television station was 
great because of KOCE’s entrepreneurial spirit,” 
says Carol Pearson, Orange County Chapter 
president. “The workshops were designed to 
give people the tools to follow their dreams and 
to give advice on legal issues and funding.” 

Roy Christensen, chairman and CEO of 
The Ensign Group, gave the keynote address, 
“Entrepreneurial Success: Moments of Truth.” 
“His remarks were inspiring and set the per-
fect tone for the rest of the half-day confer-
ence,” Pearson says. 

Conference attendees had the opportunity 
to attend one of three concurrent workshop 
sessions: Infusing the Entrepreneurial Spirit 
into Your Corporation, Financing Your 
Dream: Raising Capital in Up and Down 
Markets, and Intellectual Property: How to 
Manage and Protect. 

The conference concluded with a fast pitch 
contest, in which participants were given three 
minutes to pitch ideas for a new company or 
new company direction. Of the eleven con-
testants, Jose Barreda Gonzales came out the 
winner. His company, Legacy Food Products, 
produces specialty nuts for restaurants and 
other food markets. Gonzales’s victory earned 
him one year of mentoring from the OCMA 
Executive Roundtable.

The Orange County Chapter plans to make 
the entrepreneur conference an annual event.

MBA Graduate Promotes Surgery Alternative

All Martin Egbert wanted was the best treatment for his son. 
What he found was a unique, nonsurgical method of treating 
clubfoot—promulgated on the Internet—and an opportunity 
to share his discovery with others.

When Egbert and his wife, Allyson, welcomed a newborn 
son into their family, their joy was accompanied with the 
shocking news that their infant boy had clubfoot. This con-
genital birth defect, which causes a baby’s feet to be turned 
downward and inward, occurs in one of every one thousand 
births and traditionally has required invasive surgery.

“We were a bit overwhelmed and struggled to understand the condition that affected 
our newborn baby,” Egbert says. “We sought guidance and found more than we ever could 
have hoped for.”

As Egbert searched for the best treatment for his son’s clubfoot, he found his answer on 
the Internet. The Ponseti method—developed by Doctor Ignacio Ponseti at the University 
of Iowa Medical School—is a nonsurgical way of treating clubfoot that involves manipula-
tion of the feet and weekly casting. While the method is faster and more affordable than 
other alternatives, most doctors ignored it as a viable treatment from the time it was first 
introduced in the early 1950s until the late 1990s.

“Even though there was plenty of long-term documentation to support the Ponseti 
method, until recently, doctors preferred methods that also required major surgery,” Egbert 
says. “It wasn’t until Dr. Ponseti published his book in 1996 and the University of Iowa’s 
virtual hospital posted information about the method on the Internet that parents and then 
doctors began to take notice.”

After learning about the Ponseti method in 1999, Egbert took his six-week-old son to 
Iowa for treatment. The casting procedures corrected young Joshua’s feet and gave him 
the chance for a normal, active lifestyle. Since then, Egbert has seized the opportunity to 
inform others of the nonsurgical option using Internet message boards. “I felt other new 
parents would be interested in trying the Ponseti method with their own children—if only 
they knew it existed,” he says.

As the Ponseti method gained acceptance among patients and doctors, Egbert noted the 
Internet’s power to change mainstream medical treatments. People increasingly look to the 
Internet for information about medical treatments and rely less on a doctor’s expertise, he says.

Egbert helped document the success of marketing medical procedures on the Internet. 
He co-authored a study, with Drs. Ponseti and Jose Morcuende from the University of Iowa, 
which examined the Internet’s role in curing clubfoot. In August 2002, the three presented 
their paper on clubfoot at the Third International Congress on Clubfoot in San Diego.

Egbert has teamed with two doctors to implement training programs for doctors and 
nurses outside the United States—focusing specifically on Polynesians, who are affected by 
clubfoot at a rate six times greater than Caucasians.

Egbert earned his BS in zoology from BYU in 1979 and his MBA from BYU in 1981. 
He is a partner in RMI Development, LLC, a company that builds and manages multifam-
ily developments in Las Vegas. Egbert is also a member of the Marriott School Real Estate 
Advisory Board. He and his wife have six children and reside in Henderson, Nevada.

For more information about the Ponseti method go to www.vh.org/pediatric/patient/
orthopaedics/clubfeet.

Lance Stuart and Mitch Hill judged the fast pitch contest at the 
Orange County Chapter’s entrepreneur conference.
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School Delegates Strengthen Ties in 
South America
As part of an eight-day recruiting trip in 
South America, Marriott School Dean Ned 
C. Hill and Associate MBA Director Lee 
H. Radebaugh visited Management Society 
chapters in Santiago, Chile; Buenos Aires, 
Argentina; and Sao Paulo, Brazil. In each area 
they met with prospective MBA students, area 
presidencies, and potential employers.

While in Sao Paulo 10–11 November 2004, 
Hill and Radebaugh interviewed about twenty 
prospective students for the Marriott School’s 
MBA program. Each candidate, though in differ-
ent stages of preparation, showed enthusiasm and 
willingness to work for their educational goals.

 In addition, the administrators visited 
Telefonica and Johnson & Johnson—two 
major employers of MBA students in Sao 
Paulo—to strengthen ties with those compa-
nies and discuss areas of cooperation. They 
also met with representatives from Fundacao 
Getulio Vargas, the oldest Latin American 
business school, where they received support 
for future partnership opportunities.

“We were surprised with how much could 
be achieved in only a day and a half,” says 
Paulo Oliveira, president of the Management 
Society Brazil Chapter. “We are very confident 
that employment opportunities for our gradu-
ates will come out of this.”

To close their Sao Paulo visit, Hill and 
Radebaugh gave a presentation to about one 
hundred people. They talked specifically about 
the ethics of recent financial scandals in U.S. 
and European corporations. 

“They gave helpful insights on our role as 
priesthood holders in the business scenario 
of our days,” Oliveira says. “We are filled with 
renewed energy to continue promoting the 
Marriott School mission of developing people 
of strong moral background into effective busi-
ness leaders and blessing our communities.”

New York Chapter Presents Scholarships 
at Banquet

Five college students 
pursuing degrees in 
music, film, educa-
tion, and communica-
tions received $2,000 
in scholarships from 
the New York LDS 
Professional Association 
(NYLDSPA), an affili-

ate of the Management Society. The awards 
were presented at the Third Annual Benefit 

Banquet for Scholarships 22 October 2004.
The NYLDSPA hosted the banquet at the 

Marriott Marquis in Manhattan. Filmmaker 
Kieth Merrill was the keynote speaker. His 
works include The Great American Cowboy, 
Grand Canyon—The Hidden Secrets, and The 
Testaments, which plays at Salt Lake City’s Joseph 
Smith Memorial Building Legacy Theater.

An enthusiastic and eager crowd gath-
ered to hear Merrill speak. “He is the most 
animated, dynamic, charming, and passionate 
voice for family and conservative values in 

the media,” says Kimberley Stewart, former 
NYLDSPA president. “His key message was 
that in pursuing anything creative, we must 
first decide who we are and if we believe in 
the teachings of the gospel—and then pro-
mote or partake in the creative process within 
those boundaries.”

The New York Chapter’s scholarship 
program began in 2000 (when the chapter 
formed) to provide educational opportunities 
for students who demonstrate outstanding 
scholastic achievement and financial need.

Nursing Background an Asset to Alumna

For someone trained as a nurse, the choice to pursue an MBA 
may have seemed atypical. Instead of giving bedside care to 
hospital patients, Christina Bowen Peterson opted for two 
more years of school and a slightly different career. However, 
her medical training proved to be an asset as she entered the 
workplace and prepared for motherhood.

“I wanted a degree that could take me further than 
nursing—both professionally and financially—so I looked 
at the business school and ended up in the MBA program,” 
Peterson says. “I didn’t decide to stay in the health care 

industry until my second year, when I realized that my background would give me an 
advantage in interviewing with potential employers.”

After earning her MBA in 1984, Peterson went to work for Ernst & Young—a profes-
sional services firm with auditing, accounting, tax, and consulting divisions. She started 
out in Dallas as a staff consultant and later moved to San Francisco, where she became a 
senior manager. During the eight years Peterson spent with the company, her expertise 
came in handy because of major changes in the health care reimbursement system.

“I liked feeling I was making a difference,” she says. “Hospitals were losing money so 
fast they couldn’t restructure quickly enough to stay up with their declining revenues and 
patient days. I worked as part of a team to help them restructure their organizations to 
reflect the change in their volume and the bigger change in how health care was provided.”

When Peterson had her first child, she switched to a part-time schedule at Ernst & 
Young, working independently on numerous projects. In 1998, she decided to stay home 
full time because the travel and job requirements were too disruptive to her family. “I’m 
definitely done with consulting for money,” Peterson says. “Most of my efforts now are 
spent in volunteer activities.”

Four young boys and a plethora of activities keep Peterson busier now than her full-
time job did before. She has served as PTA legislative vice president, Marriott School 
Alumni Board president, membership vice president for the Utah Association of Gifted 
Children, Holladay Baseball League president, and Granite School District advisory com-
mittee member. Her volunteer work has extended to Cub Scout leader, primary counselor, 
and classroom volunteer.

Peterson currently serves as Scout committee chair. In the future, she would like to get 
involved in local politics. She also enjoys biking and plans to complete three 100-mile bike 
rides this year.

“The biggest thing my MBA did for me was give me confidence that I could do any-
thing,” Peterson says. “Working in operations, and specifically health care, I wasn’t exposed 
as a student to the skills and knowledge I later developed working for Ernst & Young, but 
I was confident I could learn whatever I needed to succeed. The organizational skills were 
also invaluable as I later tried to balance full-time motherhood with a part-time career.”

Peterson earned her BS in nursing in 1982 and her MBA in 1984, both from BYU. She 
and her husband, Scott, reside in Pleasanton, California, with their boys. 
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CLASS NOTES

1976

Lieutenant Colonel Wayne 
M. McArthur recently 
departed for Cuba, where 
he serves on the Enemy 
Combatant Tribunal Review 
Board. He is helping the 

United States decide whether or not to release 
detainees at Guantanamo. Prior to this assign-
ment, McArthur completed eighteen months 
of active duty with the U.S. Army in Japan.

After graduating from BYU with his MBA, 
McArthur worked for Exxon Company USA, 
holding many positions including techni-
cal specialist and project engineer, terminal 
manager, safety specialist, stock loss special-
ist, and environmental project engineer. In 
1985, McArthur assumed the post of water 
and power director for St. George, Utah. He 
rejoined the Utah National Guard and ascend-
ed to the position of deputy brigade command-
er of the 300th Military Intelligence Brigade.

McArthur earned his BS in civil engineer-
ing from Utah State University in 1974 and his 
MBA from BYU in 1976. He and his wife, Janet, 
have six children and reside in St. George, Utah.

1980

As owner of an independent 
marketing research practice, 
Bruce W. Johnson conducts 
quantitative and qualitative 
marketing research for cli-
ents such as Acura, Harley-

Davidson, Philips Consumer Electronics, 
General Motors, and Honda. His company, 
B. W. Johnson Marketing Research, Inc., was 
founded in 1999.

Before establishing his own practice, 
Johnson was vice president and team leader 
of the Wirthlin Worldwide Detroit team, vice 
president and head of Diversified Research 
Practice at Opinion Research Corporation, 
and executive director of General Motors’ 
CAMIP Buyer Behavior Program. From 1985 
to 1990, Johnson worked as an account execu-
tive at J.D. Power and Associates.

Johnson earned his BA in political sci-
ence from Southern Utah University in 1978 
and his MBA from BYU in 1980. Since then, 
he has served on the board of directors at the 
SRC Automotive Group, worked in the mar-
keting research departments at Ralston Purina 
and the Fisher-Price Division of the Quaker 
Oats Company, and taught consumer behavior 

and marketing research at California Lutheran 
University. He and his wife, Karen, have five 
children and reside in Cedar City, Utah.

1983

After conducting an 
audit that helped the U.S. 
Agency for International 
Development recover $164 
million, Jay Reed Rollins 
was promoted to regional 

inspector general for USAID. In this position, 
Rollins oversees an office that provides audit 
and investigative services for U.S. foreign 
assistance programs in more than twenty 

countries in Eastern and Southern Africa.
Rollins has worked as an auditor in 

USAID’s Office of Inspector General since 
1989, spending most of his time in Africa and 
the Middle East. 

Several years ago, Rollins discovered that 
USAID had not been reimbursed for costs 
associated with shipping U.S. food aid. With 
his help, last year the agency collected the 
owed funds, using the money to provide food 
aid to displaced refugees in Sudan. As a result 
of this audit, Rollins received an Award for 
Excellence from the President’s Council on 
Integrity and Efficiency.

Before working for the federal gov-

Seven O’Clock Club Carries On

When Sherman Doll, Jay Wirig, and Steve 
Leininger graduated from the MAcc pro-
gram in 1979 and 1980, they never guessed 
that just a few years later they would be 
together again as partners in an account-
ing firm. They attribute their longtime 
friendship and professional success to their 
Marriott School training and something 
they call “The Seven O’Clock Club.”

Doll, Wirig, and Leininger coined the 
Seven O’Clock Club while Marriott School 

graduate students. The three were married and raising families yet were determined to do 
well in school. They formed a study group that met several mornings a week in the base-
ment of the Jesse Knight Building—always at 7 a.m.

“We had a rule that the last person in the door had to buy treats for everyone else,” 
Doll says. “I remember running across the parking lot in the snow and knowing I was late.”

The good study habits developed by Doll, Wirig, and Leininger prepared them for work 
at Big Eight accounting firms. After graduation, Doll and Wirig started jobs at Deloitte, 
Haskins & Sells in San Francisco, and Leininger went to Coopers & Lybrand in Dallas. 

By 1984, Doll, Wirig, and Leininger ended up at the same accounting firm in the Bay 
Area. Today, they are each partners in the firm, which has grown to seven partners and 
includes three businesses: Thomas, Wirig, Doll & Company, CPAs; Capital Performance 
Advisors; and PensionOne Advisors. Capital Performance Advisors, created in 1999, has 
grown to manage more than $370 million in assets—despite a poor market.

Leininger traces the firm’s success to the training he and his partners received at BYU. 
“The Marriott School provided the backdrop of high expectations—then gave us the skills 
and confidence that we could achieve success in a very competitive world,” he says. “The 
scholarship and service from our professors provided living examples that one could achieve 
necessary skills to succeed in all areas of life and become a balanced person of character.” 

But Doll, Wirig, and Leininger share more than a passion for accounting. Dedication 
to family, Church, and common values has preserved their friendship and taken them from 
study buddies to firm partners.

“Partnerships rarely last this long,” Leininger says. “The things that have kept us 
together are a deep appreciation for each other’s unique gifts, a passion for serving our 
clients, and an unconditional commitment to integrity. Money has never been the prime 
motivator in our relationship with each other.” 

After twenty-five years of friendship, Doll, Wirig, and Leininger agree that their com-
mitment to each other hasn’t changed. However, one thing has—partner meetings don’t 
start until 7:30 a.m.

From left: Steve Leininger, Jay Wirig, and Sherman Doll.
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ernment, Rollins was budget director for 
Snowbird Ski & Summer Resort in Utah. From 
1983 to 1986 he was employed in the Church’s 
finance and records department. He earned 
his BA in international relations in 1981 and 
his MBA in 1983, both from BYU. Rollins is 
a certified public accountant, certified fraud 
examiner, and certified government financial 
manager. He and his wife, Nancy, have seven 
children and reside in Pretoria, South Africa.

1985

As western regional manager 
for the Roerig division of 
Pfizer, Inc., Henry L. Loy, Jr., 
has responsibility for nine 
district managers and about 
eighty representatives in 

the company’s Western Region sales division, 
which includes California, Nevada, Arizona, 
and Hawaii. For three of the past four years, 
his region finished first nationally in the 
Roerig division.

During the seventeen years he has spent 
with Pfizer, Loy has advanced through posi-
tions as healthcare representative, assistant to 
the regional manager, district manager, direc-
tor of divisional operation, and regional man-
ager. Pfizer’s sales force has been rated number 
one by physicians for ten years in a row.

In addition to his leadership at Pfizer, Loy 
remains active in the community—serving in 
numerous Church callings and coaching his 
three sons’ Little League and Pony Baseball 
teams. He earned his BS in marketing and 
international finance from BYU in 1985. He 
and his wife, Denise, have four children and 
reside in Las Flores, California.

1998

Army Captain William W. 
Jacobsen was killed in a 
suicide bombing attack in 
Mosul, Iraq, 21 December 
2004. He was among four-
teen U.S. serviceman who 

died in the attack. 
Captain Jacobsen served with the Fort 

Lewis Stryker Brigade and had command 
of 184 soldiers. He earned his BS in finance 
from the Marriott School in 1998. He lived in 
Charlotte, North Carolina, and leaves behind 
his wife, Riikka, and four children.

Steven Birdsall recently accepted a posi-
tion with Adobe Systems, Inc., as director of 
worldwide sales operations and customer sup-

port. He left his position as 
director of field operations at 
SAP America in Philadelphia 
to move closer to family, 
because his wife was expect-
ing twins.

During his three years at SAP America—
the third largest software company in the 
world—Birdsall oversaw the company’s 
U.S. field operations and corporate strategy. 
From 1998 to 2001, he worked for Computer 
Sciences Corp., as a management consultant. 
Prior to earning his MBA, Birdsall spent five 
years at Diebold, Inc., a manufacturer of bank-
ing equipment. He worked in sales and sales 
management capacities, ultimately heading up 
the U.S. commercial market sales organization.

Birdsall earned his BS in economics from 
the University of Utah in 1993 and his MBA 
from the Marriott School in 1998. He and his 
wife, Kimberly, have three children and reside 
in San Ramon, California.

2003

Lance Fisher received the 2005 
Deloitte Doctoral Fellowship, 
which will assist him in fin-
ishing his doctoral degree at 
the University of Arizona. 
The fellowship—awarded to 

ten doctoral students across the United States—
provides each recipient $25,000 in grants and 
is awarded for current research projects and 
proposed dissertation topics. Fisher’s research 
focuses on the relationship between accounting 
information and characteristics of capital mar-
kets in developing economies.

Before entering the PhD program at U of 
A, Fisher worked as vice president of finance 
for Water Technologies, Inc., a national manu-
facturer of water conditioning equipment. 
Fisher earned his BS in accounting in 1992 from 
BYU—Hawaii and his MBA in 2003 from the 
Marriott School. He and his wife, Krystyl, have 
four children and reside in Tucson, Arizona.

2004

Jessica Kaye Johnson recent-
ly accepted a position with 
BearingPoint, Inc., (formerly 
KPMG Consulting)—one of 
the world’s largest business 
consulting firms. As a con-

sultant in the company’s public services/feder-
al government practice, she works on the team 
helping the Forest Service centralize their 
budget and financial management functions.

Johnson left her position as human 
resources specialist for the Department of 
the Army, where she had worked since earn-
ing her MBA. From 1999 to 2002, Johnson 
worked as a live television sports producer 
for SportsWest Productions. Prior to that, she 
worked as graphics producer for the Blue & 
White Sports Network.

Johnson coaches competitive girls’ gym-
nastics and led a group that took fourth place 
at the California State Meet in November 
2004. She earned her BA in broadcast com-
munications from BYU in 1997 and her MBA 
from the Marriott School in 2004. She resides 
in Sierra Vista, Arizona.

Deborah L. Lee is a consult-
ing analyst in the Health and 
Benefits Practice of Mercer 
Human Resource Consulting 
in Los Angeles. She assists cli-
ents with plan design, financ-

ing, pricing, and administration—focusing on 
medical, dental, and life and disability programs.

After graduating with her MPA, Lee worked 
as an analyst for Phase 2 Consulting, a health 
care consulting firm in Salt Lake City. Her 
work experience includes research and teach-
ing assistantships for the Romney Institute of 
Public Management, decision support analysis 
for Kaiser Permanente, and helping coordinate 
Wellness Education at Utah Valley State College.

Lee earned her BS in health science from 
BYU in 2002 and her MPA with emphases 
in finance and health care from the Marriott 
School in 2004. She also participated in a 
three-month international field study in 
Guatemala, where she directed nutritional 
anthropology research in a Mayan town. Lee 
resides in Los Angeles with her husband, Jared, 
who is attending dental school at UCLA.

Elizabeth Ann Lyde is 
director of operations for 
NZ Legacy, LLC, a land and 
energy development com-
pany in Arizona and New 
Mexico. She oversees the 

company’s Mesa office and also coordinates 
efforts with the company’s logging and saw-
mill operations in Snowflake, Arizona.

Lyde earned her BS in elementary educa-
tion from BYU in 1998 and her MBA from the 
Marriott School in 2004. From 1998 to 2002, 
she taught sixth grade at Boulton Elementary 
School in Bountiful, Utah. She lives in 
Chandler, Arizona.
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school report
Our Fourfold Mission
education—Attract, develop, and place men and women of 
faith, character, and professional ability who will become out-
standing leaders capable of dealing with change in a dynamic, 
global environment.

research—Advance knowledge by building on strong con-
ceptual foundations to identify and solve critical management 
problems, focusing special attention on global, technological, 
and entrepreneurial drivers.

outreach—Extend the blessings of management education to 
members of the worldwide Church.

friendship—Develop friends for the university and Church 
around the world through service in professional organizations 
and by collaborating in the development of management-edu-
cation programs.

RANK PROGRAM SOURCE

graduate

2nd MBA (ethics) The Wall Street Journal, 2004

5th MBA (regional schools) The Wall Street Journal, 2004

5th MBA (accounting emphasis) The Wall Street Journal, 2004

17th MBA Forbes, 2003

40th MBA U.S.News & World Report, 2005

World 49th MBA Financial Times, 2005

Top 50 MBA Business Week, 2004

3rd MAcc Public Accounting Report, 2004

65th MPA U.S.News & World Report, 2004

undergraduate

3rd Accounting Public Accounting Report, 2004

6th Business Management (accounting specialty) U.S.News & World Report, 2004

38th Business Management U.S.News & World Report, 2004

1st Tier (top 13) Entrepreneur (regional schools) Entrepreneur, 2005

Faculty

32% Part-time

3% Visiting

65% Full-time

Rankings

Total faculty: 191 

Full-time faculty  
with PhDs: 93%

B Y U  M A R R I O T T  S C H O O L  O F  M A N A G E M E N T
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Degrees Granted from 1922 to 2004

alumni report
Where Marriott School Alumni Reside

21%
Pacific

8%
West

5%
Midwest

3%
Mid-Atlantic

2%
Northeast

43%
Utah

13%
Southwest

3%
South

2%
International

Hawaii

Alaska

ALUMNI REPORT
Total Marriott School Almuni: 41,000
*Alumni have completed at least 24 credit hours at the Marriott School.

1,0000 2,000 3,000 4,000

Executive MBA 1,084

Executive MPA 799

MAcc 3,270

MBA 4,038

MISM 210

MOB 550

MPA 1,664

ALUMNI REPORT
Total Marriott School Almuni: 41,000
*Alumni have completed at least 24 credit hours at the Marriott School.

0 5,000 10,000 15,000 20,000

Undergraduate Information Systems 61

Undergraduate Accounting  10,594

Undergraduate Management  20,214

Total Alumni: 43,845*
*Those who have completed at least 24 credit hours at the Marriott School.

undergraduategraduate
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 endowment report (in thousands) 2008 goal current funding % of goal

College general 25,000 20,324 81%

centers, institutes, and departments (in thousands)

Business Management 5,000 4,170 83%

Center for Economic Self-Reliance 3,000 1,856 62%

Dyer Institute for Leading Organizational Change 500 57 11%

Entrepreneurship Center 10,000 7,173 72%

Global Management Center 10,000 9,075 91%

Institute of Marketing 4,000 3,270 82%

Peery Institute of Financial Services 6,000 5,201 87%

Rollins eBusiness Center 10,000 6,953 70%

Romney Institute of Public Management 4,000 3,588 90%

School of Accountancy and Information Systems 5,000 820 16%

Centers, institutes, and departments subtotal 57,500 42,163 73%

directed (in thousands)

Chairs 5,000 3,284 66%

Diversity initiatives 1,000 139 14%

Faculty fellowships 3,000 1,018 34%

Professorships 12,000 11,043 92%

Research/other 5,000 430 9%

Student scholarships 16,000 14,259 89%

Directed subtotal 42,000 30,173 72%

Total endowment* 124,500 92,660 74%

*University policy allows the school to spend 5% of the market-value of an endowment.

financial report

University 
Budget 70%

Non-Endowed Gifts 
and Grants 17%

Interest  
Income 13%

funding sources

Student Services 13%

Administrative Services 8%

Alumni Services 2%

Teaching and  
Research Faculty 64%

Student Financial Aid 11%

Technology 2%

funds spent
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Alumni Giving to the Marriott School
Total Alumni Giving: 7%   Average Alumni Gift: $491   Median Alumni Gift: $50
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Marriott School Endowment Growth
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2003

57
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15
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*Reporting changed to reflect market value.

*University financial reporting changed to calendar year—causing 1999 to account for 15 months.
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Contributions from Alumni and Friends
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student demographics mba* mpa* mism macc undergrad
totals or 

weighted avg.

Number of applicants in 2004 411 146 68 302 1,078 2,005

Students entering in 2004 130 54 42 167 884 1,277

Female 14% 30% 10% 22% 21% 20%

International 12% 17% 14% 6% 8% 9%

Minority 5% 9% 0% 1% 7% 6%

Married 65% 54% 55% 52% 28% 37%

Returned missionaries 82% 74% 86% 80% 74% 76%

Bilingual 75% 78% 62% 75% 56% 62%

States represented 21 16 12 25 43 46

Countries represented 11 8 5 9 32 42

Undergraduate universities 24 18 5 6 na 46

Average age 28 27 24 24 24 25

Average GMAT score 650 607 610 na na 632

Average entering GPA 3.66 3.62 3.59 3.76 3.66 3.67

Total # of students in program** 255 112 86 324 1,560 2,337

Financial Aid

�Students receiving financial aid 198 104 56 217 311 886

�Students receiving Marriott School financial aid*** 78% 93% 65% 67% 20%* 56%

Average amount of Marriott School financial aid*** $4,897 $3,389 $1,494 $1,396 $1,327* $2,393

Amount of Marriott School financial aid given*** $969,677 $352,464 $83,668 $302,987 $412,601* $2,121,397

* Does not include executive program students.        ** Reflects 2003–2004 academic year.  
***Does not include university scholarships—1,092 (70%) undergrads qualify for university scholarships.

class of 2004 placement 

Average starting base salary $69,402 $41,009 $46,479 $52,167 $40,613

% Placed at graduation 67% 37% na na 57%

% Placed by 3 months after graduation 82% 76% 77% 95% 83%

student report

Selected 2004 Student Highlights

2004 Deloitte Tax  
Case Study Competition

National Collegiate Entrepreneurs’ 
Organization Conference 

CIBER Case Competition at  
Ohio State University 

Top Score on Certified  
Internal Auditor’s Exam 

Phi Beta Lambda  
National Awards Competition

BYU graduate team placed first and an undergraduate team placed second. For the eighth time in the 
thirteen-year history of the competition, both Marriott School teams placed among the top three.

BYU’s ACE Club took first in five of fourteen categories including Best Chapter Award at the national con-
ference, where 120 colleges and universities from the United States, Australia, and Canada participated. 

BYU undergraduate business students took first place, beating out students from universities in Hong 
Kong, Denmark, Ireland, Mexico, and the United States.

John Montgomery, a MAcc student, received the highest student score worldwide on the Certified 
Internal Auditor’s exam given May 2004.

Three BYU students took top honors at the Future Business Leaders, Phi Beta Lambda, National 
Awards competition in Denver for the seventh time in the competition’s twelve-year history.
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The following scholarly publications were written or 
edited by Marriott School faculty in 2004. Entries fol-
lowed by an asterisk (*) indicate collaborative work 
with authors outside the Marriott School. Space con-
straints do not allow for full citations; interested parties 
may call 801-422-7696 or email marriottmag@byu.edu.

Scholarly books

Fawcett, Stanley E. Supply Management Handbook.*

Hansen, Mark H. and Lee Tom Perry. Strategic 
Management Series: Restructuring Strategy.*

Liddle, Stephen W. Gesellschaft fur Informatik.*

McKell, Lynn J. PowerPoint 2003: MOS Edition.

McKell, Lynn J. Excel 2003: MOS Edition.

Ogden, Joseph D. Strategic Communication Planning, 
4th edition.*

Parsons, Robert J. Handbook of Families and Health.

Prawitt, Douglas F., K. Fred Skousen, and Steven M. 
Glover. An Introduction to Corporate Governance and 
the SEC.

Radebaugh, Lee H. International Business: 
Environments and Operations, 10th edition.*

Randall, Boyd C. West Federal Taxation: Taxation of 
Business Entities.*

Randall, Boyd C. West Federal Taxation: 
Comprehensive Volume.*

Randall, Boyd C. West Federal Taxation: Individual 
Income Taxes.*

Romney, Marshall B. Fraud: Catching the Crooks That 
Cook the Books, 3rd edition.

Romney, Marshall B. Fraud-Related Internal Controls, 
2nd edition.

Romney, Marshall B. MicroMash CPA Review.*

Romney, Marshall B. Implementing SAS No. 99: 
Finding Fraudulent Financial Reporting and Asset-
Misappropriation Schemes, 2nd edition.

Smith, Scott M. Fundamentals of Marketing 
Research.*

Smith, Scott M. International Business and Economy: 
Emerging Issues in the Global Economy.

Stice, Earl K., W. Steve Albrecht, James D. Stice, 
and Monte R. Swain. Accounting: Concepts and 
Applications, 9th edition.

Stice, James D., Earl K. Stice, and K. Fred Skousen. 
Intermediate Accounting, 15th edition.

Stocks, Kevin D. and Richard E. McDermott. Code 
Blue: Health Occupations Edition.

Summers, Scott L. COBIT Student Book.*

Swain, Monte R., W. Steve Albrecht, James D. 
Stice, and Earl K. Stice. Management Accounting 
Study Guide.

Swain, Monte R., W. Steve Albrecht, James D. Stice, 
and Earl K. Stice. Financial Accounting.

Swain, Monte R., W. Steve Albrecht, James D. Stice, 
and Earl K. Stice. Management Accounting.

Timm, Paul R. Technology and Customer Service: 
Profitable Relationship Building.*

Timm, Paul R. Customer Service: Career Success 
through Customer Satisfaction, 3rd edition.

Whetten, David A. Developing Management Skills, 
6th edition.*

Woodworth, Warner P. Worker Cooperatives from the 
20th Century to the New Millenium: The Rise of Social 
Enterprises.

Critically reviewed scholarly journals and 
refereed conference proceedings

Adolphson, Donald L. “A New Perspective on Ethics, 
Ecology, and Economics,” Journal of Business Ethics.

Albrecht, Conan C. “How Clean Is the Future of 
SOAP?” Communications of the ACM.

Albrecht, Conan C. “Characteristics of Large Group 
Support Systems,” 37th Annual Hawaii International 
Conference on System Sciences.*

Albrecht, Conan C., Douglas L. Dean, and James V. 
Hansen. “Marketplace and Technology Standards for 
B2B eCommerce: Progress, Challenges, and the State 
of the Art,” Information and Management.

Albrecht, W. Steve and Conan C. Albrecht. “Guilt 
by Investigation and Other Pitfalls,” Security 
Management.*

Albrecht, W. Steve and Conan C. Albrecht. “Fraud 
and Corporate Executives: Agency, Stewardship, and 
Broken Trust,” Journal of Forensic Accounting.*

Anderson, Bonnie Brinton, James V. Hansen, Paul 
Benjamin Lowry, and Scott L. Summers. “Model 
Checking for Design and Assurance of E-Business 
Processes,” Decision Support Systems.

Barrick, John A. and Brian C. Spilker. “The Influence 
of Biased Tax Research Memoranda on Supervisors’ 
Initial Judgments in the Review Process,” Journal of 
the American Taxation Association.*

Black, Ervin L. and Ted E. Christensen. “Empirical 
Trends on Recent Trends in Pro Forma Reporting,” 
Accounting Horizons.*

Black, Ervin L. “Regulatory Monitoring as a 
Substitute for Debt Contracts,” Journal of Accounting 
and Economics.*

Brau, James C. “Do Venture Capitalists Add Value to 
Small Manufacturing Firms? An Empirical Analysis of 
Venture and Non-Venture Capital Backed Initial Public 
Offerings,” Journal of Small Business Management.*

Brau, James C. and Gary Woller. “Microfinance 
Institutions: A Comprehensive Review of the Existing 
Literature and an Outline for Future Financial 
Research,” Journal of Entrepreneurial Finance and 
Business Ventures.

Brau, James C. “Market Reaction to the Expiration of 
IPO Lockup Provisions,” Managerial Finance.*

Bryson, Phillip J. and Gary C. Cornia. “Public Sector 
Transition in Post-Communist Economies: The 
Struggle for Fiscal Decentralization in the Czech and 
Slovak Republics,” Post-Communist Economies.

Bryson, Phillip J., Gary C. Cornia, and Gloria E. Wheeler. 
“Fiscal Decentralization in the Czech and Slovak 
Republics: A Comparative Study of Moral Hazard,” 
Environment and Planning: Government and Policy.

Bryson, Phillip J. and Gary C. Cornia. “The Reluctant 
Public Sector Transition in the Slovak and Czech 
Republics,” Aspects of Globalisation, Regionalisation, 
and Business.

Christensen, Glenn L. “Why Consumption Vision? 
Understanding Consumer Value in Anticipatory 
Consumption Imaging,” Advances in Consumer 
Research.*

Christensen, Theodore E. “Public Predisclosure 
Information, Firm Size, Analyst Following, and Market 
Reactions to Earnings Announcements,” Journal of 
Business Finance and Accounting.*

Christensen, Theodore E. “The Relations Among 
Environmental Disclosure, Environmental 
Performance, and Economic Performance: A 
Simultaneous Equations Approach,” Accounting 
Organizations and Society.*

Cornia, Gary C. and Ray D. Nelson. “Fiscal Planning, 
Budgeting, and Rebudgeting Using Revenue 
Semaphores,” Public Administration Review.*

Cornia, Gary C. “Sales Tax and Use Simplification and 
Voluntary Compliance,” Public Budgeting and Finance.*

Cornia, Gary C. and Phillip J. Bryson. “The Property 
Tax—A Missed Opportunity for Fiscal Decentralization 
in Transition Countries? The Czech and Slovak Cases,” 
Enhancing the Capacity to Govern: Challenges Facing 
the CEE Countries.

DeTienne, Kristen B. and W. Gibb Dyer, Jr. “Toward 
a Model of Effective Knowledge Management and 
Directions for Future Research: Culture, Leadership, 
and CKOs,” Journal of Leadership and Organizational 
Studies.*

DeTienne, Kristen B. “The Hewlett-Packard 
and Compaq Merger: A Case Study in Business 
Communication,” Education Review of Business 
Communication.*

Derr, C. Brooklyn. “The Effects of Internal Career 
Orientations on Organizational Citizenship Behavior 
in Thailand,” Career Development International.*

Dishman, Paul L. “Intelligence as Requirement for 
Strategic Planning,” Proceedings of SCIP Europe 
Conference.

Dishman, Paul L. “Market Intelligence to Strategy 
Process: Preliminary Findings,” Developments in 
Marketing Science—Addendum II.*

Dyer, Jeffrey H. and Nile W. Hatch. “Using Supplier 
Networks to Learn Faster,” Sloan Management Review.

faculty publications
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Dyer, Jeffrey H. and Nile W. Hatch. “Human Capital 
and Learning by Doing as a Source of Sustainable 
Competitive Advantage,” Strategic Management Journal.

Dyer, Jeffrey H. “When to Ally and When to Acquire,” 
Harvard Business Review.*

Facer, Rex L. “Budget Change in Georgia Counties: 
Examining Patterns and Practices,” The American 
Review of Public Administration.*

Fawcett, Stanley E. “Supply Chain Trust Is Within 
Your Grasp,” Supply Chain Management Review.*

Fawcett, Stanley E. and Jeffrey A. Ogden. “Supply 
Chain Commitment and Governance: Establishing 
an Infrastructure to Support SC Integration,” 
Proceedings of North American Symposium on 
Purchasing and Supply Research.*

Fawcett, Stanley E. “Supply Chain Integration: Rx 
for Sustained Supply Success,” Proceedings of 13th 
Annual IPSERS Conference.*

Fawcett, Stanley E. “Understanding and Assessing 
Supply Chain Trust: The Inside Story,” Proceedings of 
the International Supply Management Conference.*

Fawcett, Stanley E. “Company and Supplier Codes of 
Conduct: Implementation Challenges in the Supply 
Chain,” Proceedings of North American Symposium 
on Purchasing and Supply Research.*

Fawcett, Stanley E. “Codes of Conduct: An Empirical 
Look,” Proceedings of the Decision Sciences Institute.*

Fawcett, Stanley E. “Catalogue Retailer In-Stock 
Performance: An Assessment of Customer Service 
Levels,” Journal of Business Logistics.*

Fawcett, Stanley E. “Ten Guiding Principles of High-
Impact Supply Chain Management,” Business Horizons.*

Fawcett, Stanley E. and Gary K. Rhoads. “People as 
the Bridge to Competitiveness: Benchmarking the 
‘ABCs’ of an Empowered Workforce,” Benchmarking: 
An International Journal.*

Fawcett, Stanley E., and Terry N. Lee. “Benchmarking 
Challenges to Supply-Chain Integration: Managing 
Quality Upstream in the Semiconductor Industry,” 
Benchmarking: An International Journal.*

Godfrey, Paul C. “Sustainable Economic Development 
and the Corporate Role in Promoting Economic Self-
Reliance,” Competition Forum.

Hansen, James V. and James B. McDonald. “Partially 
Adaptive Robust Estimation of Regression Models 
and Applications,” European Journal of Operational 
Research.*

Hansen, James V. “Genetic Search Methods in Air 
Traffic Control,” Computers and Operations Research.

Hansen, Mark H. “The Cognitive and Affective 
Antecedents of General Trust within Cooperative 
Organizations,” Journal of Managerial Issues.*

Hansen, Mark H. and Lee Tom Perry. “A Bayesian 
Operationalization of the Resource-Based View,” The 
Strategic Management Journal.*

Hatch, Nile W. and Jeffrey H. Dyer. “Network-
Specific Capabilities, Network Barriers to Knowledge 
Transfers, and Competitive Advantage,” Academy of 
Management Best Paper Proceedings.

Heninger, William G., Craig J. Lindstrom, and 
Marshall B. Romney. “Install Your Own Wireless 
Network,” Journal of Accountancy.*

Hunt, H. Keith. “When Consumers Get Upset: 
Modeling the Cost of Store Avoidance,” Journal 
of Consumer Satisfaction, Dissatisfaction, and 
Complaining Behavior.*

Jensen, Robert J. “Overcoming Stickiness: An 
Empirical Investigation of the Role of the Template 
in the Replication of Organizational Routines,” 
Managerial and Decision Economics.*

Jensen, Robert J. “Stickiness and the Adaptation of 
Organizational Practices in Cross-Border Knowledge 
Transfers,” Journal of International Business Studies.*

Jensen, Robert J. “When and How Trustworthiness 
Matters: Knowledge Transfer and the Moderating 
Effect of Causal Ambiguity,” Organization Science.*

Liddle, Stephen W. “Query Rewriting for Extracting 
Data behind HTML Forms,” Lecture Notes in Computer 
Science.*

Liddle, Stephen W. “Enterprise Modeling with 
Conceptual XML,” Lecture Notes in Computer Science.*

Lowry, Paul Benjamin. “A Taxonomy of Collaborative 
Writing to Improve Empirical Research, Writing 
Practice, and Tool Development,” Journal of Business 
Communication.*

Lowry, Paul Benjamin. “Nomological Network of 
Trust in Virtual Teams,” Decision Sciences Institute 
35th Annual Meeting.*

Lowry, Paul Benjamin. “Global Journal Prestige 
and Supporting Disciplines: A Scientometric Study 
of Information Systems Journals,” Journal of the 
Association for Information Systems.*

Lowry, Paul Benjamin. “Implementing Distributed 
Collaborative Writing in Traditional Educational 
Environments,” IEEE Transactions on Professional 
Communication.*

McKell, Lynn J. “Information Systems Analyst: A 
Professional Certification Based on the IS2002 Model 
Curriculum,” Proceedings of the European Applied 
Business Research Conference, Edinburg, June 2004.*

McQueen, Grant R. and Keith P. Vorkink. “Whence 
GARCH? A Preference-Based Explanation for 
Conditional Volatility,” The Review of Financial Studies.

McQueen, Grant R. and Barrett A. Slade. “Do 
Out-of-State Buyers Pay More for Real Estate? An 
Examination of Anchoring-Induced Bias and Search 
Costs,” Real Estate Economics.*

McQueen, Grant R. and Greg Adams. “The Effects of 
Inflation on High-Frequency Stock Returns,” Journal 
of Business.*

Merrill, Craig B. “The Effect of Transaction Size on 
Off-the-Run Treasury Prices,” Journal of Financial and 
Quantitative Analysis.*

Mitton, Todd. “Corporate Governance and Dividend 
Policy in Emerging Markets,” Emerging Markets Review.

Money, R. Bruce. “Purchasing Processes and 
Characteristics of Industrial Service Buyers in the U.S. 
and Japan,” Journal of World Business.*

Money, R. Bruce. “Word-of-Mouth Promotion and 
Switching Behavior in Japanese and American 
Business-to-Business Service Clients,” Journal of 
Business Research.

Ogden, Jeffrey A. “Supply Base Reduction within 
Supply Base Reduction,” The ICFAI Journal of Supply 
Chain Management.

Sampson, Scott E. “Practical Implications of 
Preference-Based Conference Scheduling,” 
Production and Operations Management.

Sampson, Scott E. “Exploring a Hybrid Optimization 
Strategy,” Proceedings of the Decision Sciences Institute.

Sanders, Wm. Gerard (Gerry). “The Upper Echelons 
Revisited: Antecedents, Elements, and Consequences 
of Top Management Team Composition,” Journal of 
Management.*

Sanders, Wm. Gerard (Gerry). “The Effects of Top 
Management Team Pay and Firm Internationalization 
on MNC Performance,” Journal of Management.*

Sanders, Wm. Gerard (Gerry). “Sorting Things 
Out: Valuation of New Firms in Uncertain Markets,” 
Strategic Management Journal.*

Slade, Barrett A. “Conditions of Sale Adjustment: The 
Influence of Buyer and Seller Motivations on Sales 
Price,” Appraisal Journal.

Smith, Scott M. and David B. Whitlark. “Pick and 
Choose: Pick Data Holds Promise for Measuring 
Brand Performance,” Marketing Research.

Smith, Scott M. and William R. Swinyard. “Activities, 
Interests, and Opinions of Online Shoppers and Non-
Shoppers,” International Business and Economics 
Research Journal.

Stewart, Dave N. “Temp. Regs. Limit Duplicative 
Stock Losses,” The Tax Adviser.*

Summers, Scott L. “Case Study: TIBO,” IT Governance 
Institute.*

Swenson, Michael J. “Student Perspectives of 
Business Simulations: Realistic Experience or 
Contrived Fantasy?” Marketing Educators Association.*

Swinyard, William R. “Development of Singapore 
as an Educational Hub in Asia: Opportunities and 
Challenges,” Proceedings of the 2004 Asia Forum on 
Business Education.*

Thompson, Jeffery A. “The Ethics of Cyberveillance in 
a Global Context,” The Ciber Institute.*

Timm, Paul R. “Using Customer Loyalty as a Platform 
for Teaching Written, Oral, and Team-Based Business 
Communication,” Proceedings: Exploring the Impact 
of Technology on Business Communication Practice 
and Pedagogy.

Vorkink, Keith P. “Asset Pricing Theory and the 
Valuation of Canadian Paintings,” Canadian Journal 
of Economics.*

Vorkink, Keith P. “Testing Forward Exchange 
Rate Unbiasedness Efficiently: A Semiparametric 
Approach,” Journal of Applied Economics.*

Wilks, T. Jeffrey and Mark F. Zimbelman. “Using 
Game Theory and Strategic Reasoning Concepts to 
Prevent and Detect Fraud,” Accounting Horizons.

Wilks, T. Jeffrey and Mark F. Zimbelman. 
“Decomposition of Fraud Risk Assessments and 
Auditors’ Sensitivity to Fraud Cues,” Contemporary 
Accounting Research.

Woodworth, Warner P. “Warrior Economics: 
Financing the Poorest of the Native American Poor,” 
Native American Policy.
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Nolan D. Archibald
J. Ralph Atkin
Larry Keith Bair
Gary S. Baughman
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Ralph R. Neilson
Ted D. Nelson
Todd S. Nelson
William H. Nelson
Glenn W. Nielson
Allan E. O’Bryant
Melvin E. Olsen
Richard M. Oveson
Stephen B. Oveson
Robert E. Parsons, Jr.
Dan R. Paxton
Alan G. Perriton
Douglas Scott Peterson
James H. Quigley
Nagi Rao
Ronald A. Rasband
Rulon E. Rasmussen
James W. Ritchie
John Stephen Rizley
V. Eric Roach
Ronald E. Robison
Kevin B. Rollins
Blake M. Roney
George C. Scott
Ralph F. Severson
K. Fred Skousen
Andrew Kim Smith
E. Jeffery Smith
H. Pete Smith
Menlo F. Smith
Nicholas Smith
K. Brent Somers
David E. Sorensen
LeRoy K. Speirs
Donald L. Staheli
Gary E. Stevenson
Stanford C. Stoddard
Jack Sunderlage
Larry Tasjian
John A. Taylor
Jackie Trujillo
G. Roger Victor
Richard B. Vincent
Kathleen Hinckley Walker
Olene S. Walker
Mark J. Wattles
David Weidman
John White
Robert A. Whitman
Mark H. Willes
Dow R. Wilson
Kenneth Woolley
Robert B. Young
John Hancock Zenger
 

center for  
economic  
self-reliance
Gary Cornia
Bob Gay
Lynette Gay
Ned C. Hill
Les Moore
Louis Pope
Sandra Rogers
Tim Sloan
Tim Stay
 

entrepreneur 
founders
Dixon Abell
Jay Allen
Dee Anderson
Kent Archibald
Alan Ashton
Larry Bair
Don Ballantyne
G. Andrew Barfus
Joseph Berardy
Lisa Bearnson
Keath Bills
Bradley Botteron
Blaine Bowman

C. Martin Rasmussen
Dana Rasmussen
Bill Raymond, Sr.
John Richards
Stan Ricks
James W. Ritchie
Dan Roberts
Blake M. Roney
Lee Ross
Jim Schilling
Jim Sheffield
John Simcox
Barry Smith
Menlo Smith
Jeff Smith
Sharon Smith
Steven C. Smith
Hyrum Smith
Roy Speirs
Terry Stimson
Ronald V. Stone
Tom Stone
Paul Sybrowsky
Michael Szymanski
Phil Thomas
Dale Waite
Bruce Walborn
John Walton
Don Watkins
David Watson
Brad Weekes
Craig Willett
Gary Williams
Kirk Wilson
Harold Wing
Don Wood
Rick Woodbury
Jeff Yarbrough
Ray Zinn
 

george w. romney 
institute of public 
management
Kent W. Colton
David L. Cook
Jay B. Covington
Kathleen H. Close
William D. Hansen
Kevin Howard
Roy S. Jespersen
Tamara Lewis
Ronald E. Malouf
Todd M. Manwaring
David F. Millheim
Sam Racadio
Chaud M. Richards
Robin L. Riggs
G. Scott Romney
Michael J. Stapley
Steve H. Thacker
Edward D. Thatcher
Bill Thomson
Olene S. Walker
Chad J. Westover
Kimball L. Young

h. taylor peery 
institute of  
financial services
Executive Committee
James R. Engebretsen
Ned C. Hill
Dimon R. McFerson
Grant McQueenMichael J. 
Swenson
Steven R. Thorley
Academy of Insurance and 
Financial Planning
Stan Benfell
Steve Rasmussen
Bryan Sudweeks
Academy of Real Estate
Tony Butler
Mary Carlston
Weston Edwards
Martin Egbert
Don Livingstone
Al Mansell
Paul Peterson
Rob Phillips

Honorary Members
Paul Charles
Eric Denna
Bernard Daines
Berkeley Geddes
George Harrington
Josh James
Max Mckeown
Rudiger H. Wolf
Douglas Young 

school of  
accountancy  
and information  
systems
John G. Call
Alan Chipman
Hugh Hall
Brian Hancock
Curt Hildt
David Jolley
David L. Larsen
Dennis Malloy
Don McGovern
Keith Prescott
Mark Stevens
Kevin D. Stocks
Kenneth L. Tracy
E. Bradley Wilson
 

undergraduate 
management
Dean A. Andersen
Tina L. Ashby
Franz Belot
Terry Benton
Mary Carlston
Darrell Edwards
Griff Griffith
David Guzy
Brad Haws
Gordon Hilton
Richard B. Hutchins
Patrick “Ed” Lamb
Michelle Linford
Cory Nelson
Dean Ossola
Mark E. Peterson
Brian C. Selander
Dale Sirrine
Everett Smith
Matt A. Smith
Stephanie Lynn Sorensen
Mark A. Webb
Dawn Wells-Nielsen
Douglas E. Witt

global management 
center
Allen Andersen
Mark Baker
Brian Breinholt
L. Todd Budge
Milton Camargo
Chris Clason
Reed Dame
Lee Daniels
Brooke Derr
Chikako Jo Eickbush 
Gregory F. Eickbush
Franz Gaag
Conan Grames
John Harris
Jeff Jones
Omar Kader
Turan Kahraman
Young-Kee Kim
Kay A. King 
Robert King
Jerald T. Pratt 
Anupam Rajvanshi
Bonner Ritchie
Sheila Rutt
Cynthia Saldanha
Claudio D. Salerno
Yong-In S. Shin
Kim Staking
Jorge Tejeda
Bryan Thompson
Ritch Wood

advisory boards
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Arizona, Mesa/Phoenix
Joe Biehl
602-722-3457
joeb@iis.com

Arkansas, Northwest
Richard E. Blaylock
479-204-2048 (W)
richard.blaylock@samsclub.com

California, East Bay
Jeff Unalp
925-429-0236 (W)
jrunalp@astound.net

California, Los Angeles
Joel Kasparian
323-264-1964 (W)
kasparian@ldsmail.net

California, Orange County
Carol Pearson
949-854-5970 (W)
carpearson@cox.net

California, Sacramento
Jack Ross Williams
916-712-4280 (W)
jack@smog_n_go.com

California, San Diego
Neal Walton
1-800-760-3015 (W)
nwalton@pclient.ml.com

California, South Bay
Joel Deceuster
408-314-1941 (W)
joel@joeldeceuster.com

California, Ventura
Eric Stassforth
805-585-6174 (W)
estassforth@tw-ins.com

Colorado, Denver
Keith Handy
303-371-9180 (W)
wel-ec-denver@ldschurch.org

Florida, Central
David R. Portlock
407-352-7006 (W)
dportlock@downtownbusinessfl.com

Georgia, Atlanta
Nancy and Kent Potter
770-210-5496 (W)
kent@bennion-robertson.com

Idaho, Boise
Rick Edvalson
208-376-0500 (W)
rick@insllc.net

Illinois, Chicago
Paul S. Haglund
312-558-9000 (W)
phaglund@greeley_hansen.com

Massachusetts, Boston
Jeff Whatcott
617-219-2510
jeff@whatcott.com

Minnesota, Minneapolis
Jeff Sessions
952-449-4477
jlsessions@aol.com

Nevada, Las Vegas
Mark Cordner
702-258-4455 (W)
mark.cordner@american_national.com

New Hampshire
Burke Hunsaker
burke.hunsaker@teradyne.com

New Mexico, Albuquerque
Doug Thomas
505-277-8892 (W)
thomas@mgt.unm.edu

New York, New York
Kimberly Stewart
917-493-9482
k_stewart439@hotmail.com

North Carolina, Charlotte
Dennis Dalling
704-370-5785
dennisdalling@byu.net

Oregon, Corvallis
Andrew Jones
1-800-787-1691
andrew.jones@agedwards.com

Oregon, Portland
Jeremy Stoddart
503-768-5100 (W)
jstoddart@source-one-financial.com

Pennsylvania, Philadelphia
Joe Kerry
610-361-0355 (H)
jkerry@bellatlantic.net

Texas, Austin
Chris Hammel
512-338-0390 (W)
chammel1@sbcglobal.net

Texas, Dallas/Ft. Worth
Emron Pratt
214-969-9845
Emron.Pratt@ey.com

Texas, El Paso
Alan D. Gluth
915-351-1100 ext. 108
agluth@ryansandersllp.com

Texas, Houston
Buddy Sanders
713-226-1239 (W)
byuhouston@yahoo.com

Utah, BYU Student Chapter
Shiloh Roan
801-422-5791
shiloh_roan@.byu.edu

Utah, Salt Lake City
Troie Price
801-413-5520 (H)
tprice@legacylearn.com

Utah, St. George
Hal Anderson
435-674-1600
hal@soltisadvisors.com

Utah, Utah Valley
Marc Arnoldsen
801-763-5132 (W)
marc@horrocks.com

Virginia, Blue Ridge
Bradley N. Turnmire
540-989-0920 (W)
bturnmire@cox.net

Virginia, SVU Student Chapter
W. Todd Brotherson
540-261-4272
tbrotherson@southernvirginia.edu

Washington, D.C.
Robert Woodhead
703-903-2425
rwoodhead@mstar.net

Washington, Seattle
Susan Lawrence
425-369-1423 (W)
shlawrence@wachoviasec.com

Washington, Tacoma
Cary Campen
253- 222-9553 (W)
cary.campen@byu.net

Wisconsin, Milwaukee
Andy Parker
414-343-7186
andy.parker@harley-davidson.com

international chapters

Argentina, Buenos Aires
Diego Spannaus
34-11-4344-3393
diego.spannaus@hsbc.com.ar

Australia
Christopher Cooper
07-3390-9191 
chrisc@au.tni.com

Brazil, Sao Paulo
Paulo Mottola de Oliveira
193-826-2221
pjmo01@aol.com

Canada, Calgary
Robert E. Price
403-213-5407 (W)
reprice@hudsonandco.com

Chile, Santiago
Ricardo Paredes
56-2-200-6064 (W)
rparedes@cl.ibm.com

China, Taiwan
Philip Ho
886-2-2960-0293
yuchenho@ms39.hinet.net

Colombia
Jaime Ferreira
571-612-6053
FerreiraJ@ldsmail.net

Costa Rica
Douglas Arevalo
506-397-7523
arevalofam@hotmail.com

Ecuador, Guayaquil
Renato Maldonado
maldadobr@ldsmail.net

France, Paris
Gerald Jean Causse
33-1-55-59-61-00 (W)
GCAUSSE@aol.com

Hong Kong
Doris Pai
852-288-57055
wahpai@hotmail.com

Japan, Tokyo
Tabuchi Hiroya
0476-98-1217
noni@nifty.com

Jordan
Zein Jawdat Sawalka
962-79-555-0406 (H)
zein@byu.edu

Mexico, Mexico City
Marco Antonio Flores
0052-795-356-4960 (W)
floresma@ldschurch.org

Panama
Luis Cedeno
507-290-6279 (H)
cedenola@yahoo.com

Singapore
AC Ho
656-838-9201 (W)
acho@singnet.com.sg

Venezuela
Liberata Van Doorn Ruscitti
753-4584-3218
workshop@cantr.net

steering committee

Committee Chair
John Toronto 
801-246-1466 (W)
john.m.toronto@wellsfargo.com

Executive Director
Rixa Oman
801-422-6824
rixa@byu.edu

Assistant Dean, External Relations
Joseph D. Ogden
801-422-8938
joseph_ogden@byu.edu

Director, Alumni Relations
Robert G. Gardner
801-422-6800
rgg@byu.edu

Great Lakes Region
Sharon Worlton
630-369-0785
worltons@ldsmail.net

Utah/Idaho Region
David Guzy
801-944-0771
dguzy@hotmail.com

Atlantic Region
Robert E. Parsons, Jr.
703-734-8974 (W)
rparsons@exclusiveresorts.com

Northeast Region
Lance Spencer
603-791-5286
judylance@juno.com

Northern California/Nevada Region
Helena Hannonen
408-345-3832 (W)
hhannonen@aol.com

Northeast Region
H. Troy Romero
425-450-5000
tromero@romeromontague.com

South Central Region
Brian C. Dixon
1-800-854-0819
bdixon@tacojohns.com

Southeast Region
John Sabin 
410-712-4411
jsabin@novascreen.com

Southern California/Hawaii Region
William Chapman
714-550-7720 (W)
wdchapman@cox.net

Southwest Region
R. Bruce Whiting
480-459-1111
bruce@brucewhiting.com

International Chapters
Cynthia Saldanha, Global Mgt. Center
801-422-4832
cynthia_saldanha@byu.edu

management society 
chapter presidents

m a n a g e m e n t  s o c i e t ym a n a g e m e n t  s o c i e t ym a n a g e m e n t  s o c i e t y
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Marriott School deans, from left: Associate Dean W. Steve Albrecht, Dean Ned C. 
Hill, and Associate Dean Michael P. Thompson. Thompson was appointed associate 
dean 1 May, succeeding Lee T. Perry, who was called to preside over the California 
Roseville Mission. See story on p. 19.


