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	Advertising Tactics

	Quiz

	Instructions:
1.   Print out these questions and obtain a copy of the DVD from the LC front desk.
2.   Watch the video and write the answers to the questions on the answer sheet that you printed.
3.   WHEN YOU COMPLETE THIS QUIZ PLEASE RETURN THE COMPLETED ANSWER SHEET TO THE LC FRONT DESK.

	Summary:
By illustrating three different advertisements, many advertising tactics are shown and explained. Advantages and disadvantages of each tactic are also discussed in this video. Ways to detect and not be misled by advertisement are taught as well.

	Vocabulary:  Main vocabulary that is used in the DVD.
1.   Consumer (noun) — A person who purchases goods and services for personal use.
Ex: It is important to be an informed consumer.
2.   Repetition (noun) — The action of repeating something that has already been said or written.
Ex: I was able to memorize 20 words in Russian through repetition.
3.   Revenue (noun) — Income; what a business or organization receives from sales.
Ex: The company received $500,000 in revenue.
4.   Bandwagon (noun) — A particular activity or cause that has suddenly become fashionable or popular.
Ex: Hey everybody is doing it! Jump on the bandwagon and buy our product!
5.   Feature (noun) — A distinctive attribute or aspect of something.
Ex: Compare different brands and look into the feature that you really need.

	Questions to Answer:

	1.   What’s the main reason a company would spend money to create advertisement?

	Answer the question here:

	2.   What is the purpose of advertising?

	Answer the question here:




	3.   In the first advertisement,serves as a tactic to attract attention. What is
the thing that advertisers need to be careful about? Do you have a similar experience because of misleading advertising tactics?

	Answer the question here:

	4.   How do they make consumers familiar with the product? What is a current
product that you are familiar with and how did you become familiar with it through advertisements?

	Answer the question here:

	5.   What are some forms of media a company can use to advertise their product?

	Answer the question here:

	6.   What does it mean when people say, “jump on the bandwagon”? What is a
bandwagon? Do you have any experiences where you have jumped on the bandwagon?

	Answer the question here:

	7.   Describe the tactic of scaling.




	Answer the question here:

	8.   How many times did Fizzee appear in the commercial? What tactic did it use?
How did it work?

	Answer the question here:

	9.   Children spent an estimated $11 billion on	,	,	, and
. What kind of role do children play in the market?

	Answer the question here:

	10. How do they increase interest within the product with the super Stephanie? Which
one interests you the most and why?

	Answer the question here:

	11. Why did the government regulate children’s advertisements? Do you think it’s
needed?

	Answer the question here:




	12. How does advertisement play an important role in the American economy? How
does it make the economy grow?

	[bookmark: _GoBack]Answer the question here:

	13. How do we prepare ourselves to not be misled to purchase products that we do
not really need? What are some questions you can ask yourself to assess your real intent for buying a product?

	Answer the question here:
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